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Part I.    Creating and Defending the Principal Narratives

Daniel Dayan- Professor of Media Sociology, Institut d'Etudes Politiques de Paris and Elihu Katz-Professor, Annenberg School for Communication 
Title: Olympics and the Future of Media Events:  Contest, Conquest, Coronation
This chapter reprises the themes of Media Events and indicates how the Beijing Olympics has elements of each of the significant themes imputed to them in the book:  Contest, Conquest and Coronation.  This chapter emphasizes what is classic about Media Events, though suggesting that there have been shifts in practice and thinking since the book was first published. 

Carolyn Marvin-Professor, Annenberg School for Communication  
Title: Auspicious Rites of Megaspace in the Beijing Olympics 

Immense physical scale is a key aspect of the 2008 Olympics. This chapter examines how the physical space of the Olympics communicates China's arrival on the international stage. That message draws on a long history of representing imperial China and the People's Republic through spatial structures and arrangements. This chapter addresses infrastructural arrangements to shape crowd experience, representational functions of celebrity architecture in the Olympic venue, and Chinese notions about the meaning and power of bodily action in athletic performance.
Susan Brownell-Professor of Anthropology, University of Missouri-St. Louis
Title: The IOC, the Academy and Discourse about the Olympics Movement 

This chapter traces the history of the relationship between the IOC and the encouragement of academic research concerning the Olympics.  The tie would be made between this theme and the theme of the book:  namely contestation over and shift in meaning of the Olympic Movement and ultimately in how the Games function and are represented.  There should also be a specific tie to Beijing and how scholarship about Beijing is affected by the trends and practices of the past.  Perhaps this would be co-done with the Barcelona Center on Olympic Studies.

Monroe Price-Professor, Annenberg School for Communication
Title:  China, the “Law of the Olympics” and Social Change 

Olympics as effective law imposer (comparison to accession and other modes of behavior forcing:  World Bank, WTO, etc). (maybe with James Nafziger).  This chapter is about the IOC (and similar sports organizations) using guidelines, contracts and other law-related devices to negotiate large scale social transitions, to utilize major events for transformative purposes.  Increasingly the Olympics Movement (and, to a lesser extent the World Cup and others), employ contracts, guidelines, terms of bid for important aspects of social change.  Journalist organizations look to the IOC to force change in handling of journalists, environmentalists look for IOC exercise of leverage, etc.  

Nicholas Cull, Professor, Center on Public Diplomacy, University of Southern California

Title: China, Public Diplomacy and the Olympics  
This would be a chapter on the Olympics as Public Diplomacy and also on trends within China’s general public diplomacy efforts (in Latin America, Africa and elsewhere). 

Part II:  The Olympics and their Doubles

Daniel Dayan, Professor of Media Sociology, Institut d'Etudes Politiques de Paris Title: Palimpsest, Platform and re-emplotment
Most sporting events are designed around predictable narratives such as winning and losing, that do not ask “what” will happen, but rather, “to whom” it will happen.  The Olympics, like all major media events, invites globally coveted moments of undivided attention.  However, great events can be used as monumental white pages, co-opted by different groups, different interests, seeking to write something totally unpredictable and unscripted on this page.  What is often remembered is the disruptive: what we remember about Munich is the terrorist event.  In this respect, these media events function like a nest, prone to the cuckoo’s infiltration.  The Olympic narratives, being held together by convention and symbolism, are thus extremely fragile and subject to disruption, offering the opportunity for one text to be written on another text.  This chapter examines the endorsed or anticipated narratives and the process by which they are legitimated.  It then describes how these legitimated narratives become subject to fissure and the correspondent efforts to build a protective wall around the officially endorsed versions while preventing a textual or expressive hijacking.  

Ren Hai, Ren Min University, Humanistic Olympics Research Center, Beijing  
Title: Globalization and Cultural Diversity of the Olympic Movement

The Olympic Movement can be seen as a site of tension between universality and homogenization.  This chapter will argue that the elements of globalization inherent in the Olympic Movement tend to privilege western sport culture while seeking to efface local cultural and sporting differences. This chapter examines the homogenization impulse and its relationship to Beijing Olympics.  Olympic sports are dominated, with very few exceptions such as Judo and Taekwondo, by sports with western roots.  There is less participation in the Olympic Games from developing countries, as well as few opportunities for the Olympics to be held by cities with non-western cultural traditions. This results in limiting opportunities for flows of influence and cultural cross-fertilization, threatening one of the essentials of the Olympic Ideal: diversity.  In the contemporary world, there is a simultaneous intensification of the local, as cultures struggle to retain individual identity in the face of impending globalization; this illustrates the need for venues in which global and local narratives have equal air time.  The Olympic Games represents one such venue, and the impulse towards hegemonic westernization should be traded in favor of more celebration of local cultures.

 

Richard Kurnit, Attorney, Frankfurt Kurnit Klein & Selz 

Title: The IOC, Sponsorship and Ambush Advertising 
The decision in financing the Los Angeles Olympics of 1984 to gain sponsorship support from major corporations has had a profound impact on the Olympics. At the beginning, one could say that this activity redefined the Olympics or at least provided additional “official” or officially-related narratives created by sponsoring companies.  Now, however, there is the risk of their investments being upset by “pirates” or “parasites:” non-sponsors who seek to gain or profit from the Olympic events.  This chapter is about the development of sports related narratives, the concept of bestowing “exclusiveness,” and ambush advertising as it pertains to enforcing official control of the evolved Olympic narrative.  

 

Andy Miah, Lecturer in Media, Bioethics, and Cyberculture at University of Paisley, Scotland and Beatriz Garcia, Director, “Impacts 08: The Liverpool Model” at University of Liverpool and Liverpool John Moores University  
Title: Non Accredited Press, Alternate Voices 

What stories of the Olympics do “unaccredited” journalists tell and what role do they play in terms of defining and affecting the meaning of the Games?  The issue of defining who is a journalist, what rights they have, how they are served and managed is an important aspect of determining control of the platform.  Over the last major sporting events, the phenomenon of alternative or unaccredited journalist has asserted itself (partly because of the Internet) and institutional arrangements, often quite elaborate, have developed for the management of this group.  Miah and Garcia trace these arrangements and substantive implications of them looking backwards at Athens and forwards to Beijing. 

Sandra Collins- Visiting Scholar, Center for Japanese Studies, University of California at Berkeley
Title: Fragility, National Identity and the Evolution of Narration

Collins deals with several Olympics and the various disconnects in the narratives chosen by television networks compared to those preferred by the organizers.  Dichotomies became a standard story line, such as tension between east and west, and the rise of modern technology.  In the case of Japan in 1940, ideological production of Japan as a world power provided a contrast between a Japan of modern buildings and Western elements, and a more essentialist and nostalgic version of Japan with geishas and gardens.  These themes emerge in the 1964 Tokyo games, as well as in the XXX Seoul games.  The chapter will examine the changes in the global television portrayal of these Asian games, and the tensions inherent in this spectacular representational strategy as national identities are created by networks for western TV audience’s consumption.  Collins discusses what this might mean for Beijing 2008 and for western audiences- will there be a more harmonious blending west and east? What is clarified and what is obscured as a result of network translation of the country, and what are some of China’s strategies to affect its portrayal by western media organizations?  

(Possibly) Michael Real, Professor, School of Communication and Culture, Royal Roads University
Title: Olympic Ideal, its commodification and the Prospect of Beijing: 
The classical formulations of Olympic ideology a century ago were founded in the worldview of "modernism" and its belief in rational, scientific progress. Current "postmodern" conditions and worldviews conflict with that original ideology and suggest a unity in the otherwise disparate aspects of change and conflict in the Olympic movement. The shift from aristocratic to commercial support, from upper-class to diverse participation, and from male European and American domination to female and global involvement all indicate diversification of the Olympics. Simultaneously, the huge growth of media technology and television rights fees has changed the Olympics. Conceptualizing the Olympics and these changes as "postmodern" clarifies the relationship between the Olympics and broader sociocultural change; it also suggests new challenges for Olympic ideology.
Jeffery Wasserstrom, Director, East Asian Studies Center, Indiana University
Title: China in the Global Spotlight: 1900 to 2008 

For centuries, a mixture of strongly positive and strongly negative images of China has circulated globally.  In the past, certain unplanned international events (such as the Boxer Crisis of 1900, the Tiananmen protests of 1989) and certain planned ones (such as the meeting between Nixon and Mao) have reinforced and given new shadings to these images.  This chapter will focus on the American side of this story and ask how the build-up to the 2008 Olympics has already fit into this historical pattern, adding new dimensions to the ongoing love-hate relationship between the U.S. and the world's most populous country, and speculate on the likely impact on positive and negative images of the Games themselves and another upcoming Olympic-like event (the 2010 World Expo to be held in Shanghai) that will put China in the global spotlight yet again.

Part III:  Media Diffusion, New Technologies, New Media Structures
Lee Humphreys, PhD Candidate, Annenberg School for Communication

Title: Media Events Technology Diffusion: A Closer Look at Mobile Initiatives for the Beijing Olympics

Media events provide institutions and organizations with an opportunity to showcase new technological formats and act as an important catalyst in the diffusion of electronic media. This chapter traces the history of diffusion within media events and explores the relationship between technological innovation and international sports. Mobile technological preparations for the Beijing Olympics by the Chinese Ministry of Information are discussed and compared to recent FIFA World Cup initiatives. Finally, this chapter explores these mobile technology initiatives for the Beijing Olympics challenge traditional notions that media events privilege the home by mobilizing spectatorship and allowing the active audience to bear witness from their mobile device outside the home. 

Possible:   Eric Kit-Wai Ma, Head and Associate Professor of the Communication Division in the Graduate School, Chinese University of Hong Kong 

  
III. Sample chapters will be made available following the November 27-28 conference.
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Books:

Born in Vienna: Versuch einer Annäherung, Vienna: Drava Press, 2006 (German).

The Academy and the Internet (edited with Helen Nissenbaum), New York: Peter Lang, 2004.

Public Service Broadcasting in Transition (edited with Marc Raboy), New York: Kluwer Law International, 2003. 

Forging Peace: Intervention, Human Rights and the Management of Media Space, (edited with Mark Thompson), Edinburgh: Edinburgh University Press, 2002 (also Indiana University Press).

Media and Sovereignty: The Global Information Revolution and Its Challenge to State Power, Boston: MIT Press, 2002.

Media Reform: Democratizing Media, Democratizing the State, (edited with Beata Rozumilowicz and Stefaan G. Verhulst), London: Routledge, 2001.

Media in the Yeltsin Decade: Essays and Documents, (edited with Andrei Richter and Peter Yu) London: Kluwer Law International, 2002.
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Broadcast Reform in India: A Case Study in Comparative Media Regulation, (edited with Stefaan Verhulst). Oxford University Press, New Delhi: 1998; paperback: 2000.

The V‑Chip and the Jurisprudence of Ratings, (editor) Lawrence Erlbaum Associates, 1998.

A Communications Cornucopia: Markle Foundation Essays on Information Policy, (edited with Roger Noll). Brookings Institution: 1998.

Rights of Access to the Media, (edited with Andras Sajo). Kluwer: 1996.

Television, Public Sphere and National Identity, Oxford University Press: 1995. (translated into Hungarian and Russian).

Shattered Mirrors: Our Search for Identity and Community in the Aids Era , Harvard University Press: 1989.

Cable Television and Other Nonbroadcast Video: Law and Policy, (with Daniel Brenner and Michael Meyerson) Clark Boardman: 1986 and annually.

Cable Television: A Guide for Citizen Action, (with J. Wicklein). Pilgrim Press: 1972. (Book also published in Italy as TV Cavo (Bompiani Press 1973) and in Romania (1994). Sponsored by the Markle Foundation and the United Church of Christ to assist local public officials and community groups in understanding cable television).

On the Cable: The Television of Abundance, Report of the Sloan Commission on Cable Communications. (While I was not principal author, as Deputy Director of the Commission, I had substantial responsibility for portions of it).

Book Chapters:

“Satellite Broadcasting as Trade Routes in the Sky” in Joseph M. Chan and Bryce T. McIntyre (eds.). In Search of Boundaries: Communication, Nation-States and Cultural Identities. Westport, CT: Ablex, 2002.

“Memory, the media and NATO: information intervention in Bosnia-Hercegovina,” in Jan- Werner Muller, Memory and Power in Post-War Europe, Cambridge University Press, 2003
“A Module for Media Intervention: Content Regulation in Post-Conflict Zones” (with Peter Krug) in M. Price and M. Thompson (eds.) Forging Peace: Intervention, Human Rights and the Management of Media Space, Edinburgh University Press: 2002.
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Articles: 
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Unfair Competition, Copyright and the Arts

“The Moral Judge and the Copyright Statute: The Problem of Stiffel and Compco,” 14 ASCAP Copyright Law Symposium, 90–117.

“Domestic Trademark Licensing and Antitrust Laws,” (with H. Bisgaier). 73 Yale Law Journal 1172 (reprinted in Trademark Reporter).

“Selz & Simensky,” book review, COMMENT Law Journal (1986).
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Chakrabarty,” 6 Cardozo Arts & Entertainment L. J. 443 (1988).
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Native American Law

Books:

Law and the American Indian: Reading, Notes and Cases, Bobbs-Merrill: 1973.

Law and the American Indian: Reading, Notes and Cases, 2nd Edition (with R. Clinton), Bobbs-Merrill: 1982; 3rd Edition (with R. Clinton and N. Newton) Bobbs-Merrill: 1990.
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“Region-Village Relations Under the Alaska Native Claims Settlement Act,” 5 Alaska L. Rev. 58–79, 237–265 (1975–1976).

“Tax Exemption of Native Lands Under Section 21(d) of the Alaska Native Claims Settlement Act,” (with Gerber and Purtich), 5 Alaska L. Rev. 1 (1976).

“Indian Water Rights in Theory and Practice: Navajo Experience in the Colorado River Basin,” (with G. Weatherford), Law and Contemporary Problems 97 (1976).

“Regulating Sovereignty: Secretarial Discretion and the Leasing of Indian Lands,” (with R. Chambers), 26 Stanford L. Rev. 1061 (1974).

“Lawyers on the Reservation: Some Implications for the Legal Profession,” Law and Social Order, p. 161 (1969).
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Other Scholarly Articles and Reports

“Text and Intellect,” 33 Buffalo L. Rev. 562, (1984).

“Sterilization, State Action, and the Concept of Consent,” (with R. Burt), Law and Psychology Review, pp. 57–58, Spring 1975.

“Rights of the Mentally Ill Offender,” (in Prisoner’s Rights Source book), Boardman, 1973.

“Criminal Law and Technology: Some Comments,” 16 UCLA L. Rev. 120 (1968).
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Recent Grant Activity and Development Projects

Annenberg School for Communication

· World Bank (May 2006-June 2006): The World Bank has awarded the Project for Global Communication Studies (PGCS) a projected entitled, “Guide to Good Policies and Practices for Media Development.” PGCS will enrich the content for the current draft of the report entitled “Give People Voice: Guide to Good Policies and Practices for Media Development” by commissioning reports on good practices, and will help coordinate a conference to discuss the content of the report in London in July 2006. 

· William and Flora Hewlett Foundation (October 2004-January 2007): The Foundation awarded a grant to the Project for Global Communication Studies to study the Federal Institute for Access to Information in Mexico (IFAI). PGCS was to study whether and how IFAI made a difference in public understanding of government and whether if provided for an informed citizenry. The study include a) interviews with IFAI stakeholders, including government agencies and non-profit organizations that made use of its services, b) a conference to discuss preliminary findings held at Annenberg, c) a follow-up web survey d) the publication of a report entitled, “the Federal Institute for Access to Information in Mexico and a Culture of Transparency” which focused on recommendations for IFAI. 

· Annenberg Foundation, (February 2006): The Annenberg Foundation gave a $10M endowment gift to the Annenberg School for Communication in support of the activities of the Project for Global Communication Studies. 

· USAID (January 2006-January 2009): PI was IREX for a democratization proposal: “Jordan Media Strengthening Program.” Annenberg will support IREX’s activities in Jordan by developing training programs and institutes on cutting edge current in media law for Jordanian practitioners. PGCS will also provide short-term scholarly research placements, scholarships to attend the Annenberg-Oxford Program on Global Media Policy, the opportunity for media law internships in London and an Audiovisual Commission Consultant. 

Sample Events and Conferences:

· “Al-Jazeera: Hero or Heretic?”  (Adel Iskandar)

· “China's Media in Transition within the Global Context” (Profs. Hu and Yu)

· “ Copyright & China” (Bingchun Meng)

· Influencing Outcomes: Communications Research and Global and Regional Policy Transformations (Conference, Central European University, Budapest, Hungary.)
· Modernisation, Modernity and the Media in China (Conference, China Media Centre, University of Westminster, UK)

· “Rethinking the BBC for the 21st Century” (David Levy)

· “Selling Democracy Symposium & Films of the Marshall Plan, 1948-53”  

· “Symbolism, Representation and Identity:  Designing the Master Plan for the 2008 Beijing Olympics.”  (Dennis Pieprz)

· “The South Asian Influence on Global and American Pop Culture” (Nusrat Durrani, EVP of MTV World)
· Collaborative and Networked Approaches to Global Communications Policy Research and Reform  (Conference, Bellagio Italy)

· Soft Power and Spheres of Influence Conference (Conference, National University of Singapore)
· Global Olympiad, Chinese Media (Conference at Communications University of China, Beijing)
