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Towards a Survey of Media Law and Policy Advocacy Centers

The PGCS/Annenberg conference “Collaborative and Networked Approaches to Global Communications Policy Research and Reform” is designed to strengthen capacity in the field of communications policy research and reform and to encourage collaboration among centers devoted to media policy and advocacy analysis. As part of the pre-conference planning, PGCS set about to collect and compare information concerning existing institutions working in this area particularly focusing on those:

·  that are engaged in advocacy or advocacy analysis;

·  that relate media and communications to processes of democratization or political change and/or link research to policy recommendations;

·  work with traditional and/or new media and information and communication technology (ICT);

We are attaching the initial, somewhat raw material assembled as part of this consideration.  One question for the workshop will be whether this comparative review should be advanced and, if so, how it should be organized for analytic purposes.  

What we are seeking, both through the review and the workshop is insight into the importance and interplay of geographical differences within one field of research and study. Especially as communications is both cause and consequence of globalisation, discussions about the research on communications policy and the societal implications of the media in a global context, often assumes a global homogeneous body of study. 

Yet as it was the case within the creation of communications studies, where the US-based Mass Communications Studies focused on substantive different issues than the German Publizistikwissenschaft, equally fundamental differences may exist in the field of communications policy research. 

Differences may exist in all phases and at all levels and are the result of a variety of contextual variables. These variables may include funding, penetration of the new technologies, priorities of research councils, research and academic institutional structures, societal constructs, value systems and beliefs, governmental and industrial policy priorities and so on. The substantive differences may include terminology, themes or scope, method and discipline. 

In Bellagio we hope to review the “raw material” and address the following questions: 

a. Are there “models” for differentiating among the array of policy centers?  Is there a taxonomy that is helpful in understanding them?

For example, one could look at forms of financing (reliance on direct support from a local government, on tenders to regional entities like the European Union, funding from non-local sources, as for example US and European foundation support for NGOs).

Or one could determine whether university-based policy centers function differently from ones that are disassociated with the academy.  

b. Is the capacity of the center to produce studies that are consequentially a factor of these structural arrangements?  Or put differently, what is the relationship between the production of policy studies and their influence in the governing process.  

c. What differentiation of financing patterns exists in different geographical regions? And what’s the importance of partnering to receive funding?

d. How are the policy centers adjusting to dramatically shifting priorities in terms of technologies of communication or ways in which the institutions of communication function in society?

e. Are most such centers state or region focused  (as opposed to concerned with what might be called “global communications issues” if such exist)?  

f. How should one discuss the relationship between communications policy research and advocacy?

g. What are the best mechanisms for networking among such policy centers?  What such networking patterns exist and how do they work?

h. How to use the current raw material as to provide added value? Who is the audience and how should the results be packaged (clearinghouse style/distributed content production)? 

Through the survey we hope—at a later stage—to provide a taxonomy of the geographically comparative differences and parameters with regard to the broad field of communications research and how they may enable or inhibit future collaborations. 

Ultimately, the comparison may indicate how the institution building and policy research is currently being conducted and how in some areas approaches and methods are perhaps converging into a “global” discipline.

Possible Taxonomy Templates of Comparative Differences

Further analysis may warrant use of the following templates, as to enable a comparison substantively and contextually:

Substantive Differences

	Terminology

For example: North American research focuses mainly around ‘the Internet’ or  ‘Cyberspace’ for a variety of reasons (connotations, historical use, technological determinism, etc). Within Europe (and internationally) the term ‘information and communications technologies" or "ICT's", are used, yet the term is applied inconsistenlyt across Europe. Furthermore, both Japan and Europe have embraced the Information or Knowledge Society as a term of substance.


	Scope, Themes, and Approaches

For example: Research themes correspond largely across the regions, yet the approach differs widely. The digital divide is for instance examined universally, yet the US puts it within a frame of ‘haves and have nots’ while European research uses the term social exclusion versus inclusion. The latter reflects a tendency towards more conceptual and action orientated research while the former is more descriptive.

	Disciplines 

For example: Within Europe, societal implications have been more broadly analysed within the field of Communication Studies and Computer Sciences, where in the US Law and Politics have taken a major share of the disciplinary affiliation of communications  research.


	Methods and Researchers

For example: US communications policy research is more rooted in purely academic scholarship with often a tendency to fragmentation and cyber hype. In contrast Europe has seen a large amount of consultancy papers preoccupied with the policy agenda of the European Union and grounded in a certain real-politik.


Contextual Variables

	Funding Sources

Questions: 

· Main funding sources? 

· Demand-Offer Curve of funding?

· External versus Internal Resources?.
	Technological and Market Structure

Questions: 

· Penetration of new technologies?

· Path-dependency of research and technology? 

· Market structure and its impact on research agenda?

	Academic Institutional Structure 

Questions: 

· Institutional integration of research? 

· Organisation and co-ordination of research projects? 

· Collective vs. Single Site projects?
	Socio-Political Context

Questions: 

· Impact of large scale policy programmes on research agenda?

· Different socio-political problems and structures? 

· Advocacy strategies and Bureaucratic structures?


Several Appendices follow, which include:

1. Appendix A: The original survey document

2. Appendix B: First Impressions on the European Survey, by Monica Arino and Endre Danyi

3. Appendix C: Media Law And Policy Research In South Asia: A Preliminary Overview, by David Page, Media South Asia Project, IDS, Sussex University  

4. Appendix D: First Impressions of the Mexican Survey, by Issa Luna Pla

5. Appendix E: An overview of select Middle East media related NGOs and universities in the Middle East region that have communications programs

6. Appendix F: An overview of International Donors Funding Media and ICT Development Projects

Limitations

Researcher styles

Different researchers responded to the broad remit and differing landscapes within their given area with an equally broad range of approaches to answering the survey questions.  

Country and thematic focus

It was impossible, and unnecessary, to be comprehensive.  The choice of countries and areas to survey was not based on detailed pre-survey work and the areas chosen do not necessarily represent the “most active”, “most typical” or even the “most interesting” options of all available choices.

Institution visibility

The survey focuses on centers that have some internationally visible presence. Since most of the research for the survey was conducted by English-language web research, the survey is biased against centers that have no website in English or with only a limited number of pages in English or which have websites that are not highly ranked by search engines.

Definition of media

Media and ICT encompasses a vast range of topics, and inevitably the survey has only been able to encompass a few of them. This is in part a reflection of the interests of  ??? themselves. For example, many institutions are conducting work in relating media to human rights; far fewer are examining, say, audiovisual policy and its effect on national identity. However, there is also a bias in that large institutions frequently favor either work on “big” issues such as human rights, civil liberties, alleviation of poverty, democratization, etc. or they work with a broad panoply of issues. Conversely, smaller, lower profile groups are more likely to work on niche areas, particularly highly technical or legal work connected with information infrastructure. 

Appendix A – Survey Overview

Bellagio Regional Survey of 

Media Law and Policy Research and Advocacy Groups

To be conducted before the Bellagio meeting (February 27 – March 4, 2006)

Aim to have survey completed by Monday, January 16, 2006

Directors of the Survey: Professor Monroe Price and Stefaan Verhulst

Coordinator: Susan Abbott

Advisors:

· Morris Lipson, Open Society Institute

· Joe Karaganis, SSRC 

Overview:

The Project for Global Communication Studies at the Annenberg School for Communication, University of Pennsylvania, is organizing a small conference at the Bellagio Study and Conference Center that is designed to explore and help encourage create a network of "centers" devoted to media policy and advocacy analysis.  As part of the pre-conference planning, we’d like to undertake an intensive survey of networks, academic centers and other institutions working on media law and policy research, scholarship and advocacy. 

What makes this a bit more difficult is that we cannot describe in advance what we mean by such a center.  Questions at the conference—and these may be illuminated by the survey—include the following:

· What do we mean by “media?”  We seek to identify centers that include work on traditional media and new media?  

· Is there a particular approach or emphasis that is central to our concerns?  In many instances, what we are seeking are centers or potential centers that relate media to processes of democratization or processes of political change.  But we do not wish to exclude centers that emphasize the relationship between media and development or media and achievement of other goals.

· Are we interested only in entities that have an academic base?   We are primarily interested in such centers, but realize that in some instances, such centers may be free-standing or otherwise organized?

· Are we interested only in entities that link their research to potential policy changes?  This is definitely significant in terms of the survey we are undertaking.   Another query relates to “advocacy” and the role of NGOs.  This information is also significant, but we are not restricting our survey to organizations that link research to policy recommendations and policy recommendations to advocacy. 

Thus, the remit of the conference is broad in nature: it has an academic component, but it is also about advocacy and policymaking, international development and democratization, and will focus on issues of interest to both scholars and practioners in terms of how media and communication related issues intersect with public policy concerns.  The organizers of the conference take the view that there is a blurred or even artificial boundary between what some deem as traditional media and new media or ICT related issues.  With this in mind, one aspect of the Bellagio meeting will be to address concerns about convergence, the impact of the digital age on media regulation, and the difficulties and problems that regulators and policymakers will face in the coming years in the realm of media law and policy related matters.

 The goal of this exercise is to find out what's out there already in terms of pockets of expertise or modes of thinking about this.  In addition, we’d like to be as comprehensive as possible with our survey such that we cover the following regions: North America, Latin America, Europe, Africa, Asia Pacific, South Asia, and the Middle East.  In addition, it would be useful to map out global or international institutions, NGOs or other entities that have research arms of interest to media law and policy studies.  The remit of the conference is broad in nature: it has an academic component, but it is also about advocacy and policymaking, international development and democratization, and will focus on issues of interest to both scholars and practioners in terms of how media and communication related issues intersect with public policy concerns.  The organizers of the conference take the view that there is a blurred or even artificial boundary between what some deem as traditional media and new media or ICT related issues.  With this in mind, one aspect of the Bellagio meeting will be to address concerns about convergence, the impact of the digital age on media regulation, and the difficulties and problems that regulators and policymakers will face in the coming years in the realm of media law and policy related matters.

Regional Teams:

For the purpose of simplicity, we will use the BBC’s regional breakdown of countries.  See http://news.bbc.co.uk

Africa: 

Asia-Pacific: 

South Asia:. 

Europe:

Latin America:

Middle East:

North America: 

Task at hand:

We’d like the regional teams to search the Internet, make phone calls, and make use of other resources to identify and document groups and institutions that have a media law and policy focus.  Each group should put into an organized chart (Word format preferred), which will get integrated into a fuller report, information of relevance about each country’s resource centers.  Each regional group should also produce a short (no more than 5 pages) report that will give Bellagio participants (and perhaps other readers) a narrative overview of the lay of the land.  If applicable and noteworthy, a center, initiative or network within a specific region could be highlighted and featured in a separate report.  For some regions, we will specify some initiatives that we would like short narrative overviews, i.e. the Center for Media and Communication Studies in Budapest 

Examples of groups that could get included:

Academic Centers:

•
The Programme for Comparative Media Law and Policy (Oxford), with details about programs it runs such as MLAP, the Annenberg-Oxford Institute on Global Media Policy, and others

•
The Oxford Internet Institute

•
Moscow Media Law and Policy Center

•
Berkman Center, Harvard

•
Media@LSE

•


Academic Networks:

•
LIRNE

•
LINK

•
Sarai.net in India

•


University-based initiatives:

•
PGCS China efforts

•
Westminster China efforts

NGOs, IGOs, and other media development and assistance groups (see Global Forum for Media Development contact list):

•
International Research & Exchanges Board (IREX)

•
Internews

•
DFID

•
USAID

•
Panos

•
Article 19

Special profiles we’d like to explore:

•
Lay of the land in India (Bangalore, Mass Media Institute), etc.

•
Middle East Lay of the Land:  short paper on AUC Cairo

•
Relationship to this question (what is this question--back to Vince Price)

•
Scandinavian overview

•
Proposed IWPR Media Institute in Iraq

•
Ford strategy;

•
France assessment

•
Role of SSRC (maybe Becky and SSRC would do this).

What we are looking for in the country/regional surveys:

Taxonomy of Centers -- 

•
Basically Academic

•
Designed to have policy implications

•
Technology-classified (media, telecom, internet) (how do they define this)

•
Training of PhD students

•
Source of Funding

•
"Maturity"

•
Related to University, etc.

Questions to ask as you go through this exercise:

1)
What is the focus of the center?  What is its remit?

2)
How big is the center?

3)
How long has it been around?

4)
If they are part of a university, do they have a graduate program (PhD, MA or both?)

5)
Do they work with international partners?

6)
Are they part of an already existing network?  If so, which one(s)?

7)
What is their source of funding?  Government, foundation, other.

8)
Have they worked with or do they consult for the government?

9)
Does it have a publishing record – can we get a list?

10)
Do they have exchange programs with other universities?  Do they host students and faculty from other countries?

11)
Information about the university.  Size, language of instruction, dedicated communication or media studies department, gender breakdown, demographic profile.bv

12)
 What kinds of opportunities or research agendas would they like to pursue?

Presenting your findings:

Entities should be described, critiqued, documented.  Ultimately, this information will be featured in a report and may be used for purposes other than the Bellagio conference.

A sample format for entering your data:

	Bellagio Survey of Media Law and Policy Advocacy and Research Institutions

	Location
	Name of Center
	Description/Areas of Research Interest
	Contact Details
	Comments

	Philadelphia, USA
	Project for Global Communication Studies, Annenberg School, UPenn
	Established 2004.  Remit: to provide international, comparative, and global research and scholarship opportunities for faculty and graduate students in the area of media and communication.   Works closely with CEU Budapest, Oxford, and Stanhope Centre.  Interests: media development and democratization, global communication with respect to national and regional political and social concerns.  General and broad interest in a wide variety of issues related to media law and policy.
	Director: Professor Monroe Price

Email: mprice@asc.upenn.edu
Web: www.pgcs.asc.upenn.edu
Tele: 001-215-573-8207
	(add critique here)
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Bellagio Survey of Media Law and Policy Advocacy and Research Institutions: FIRST IMPRESSIONS ON THE EUROPEAN SURVEY
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and
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Bellagio Survey of Media Law and Policy Advocacy and Research Institutions

FIRST IMPRESSIONS ON THE EUROPEAN SURVEY

by Monica Ariño
CMCS-Stanhope

and

Endre Dányi

CMCS-Stanhope

This document provides first impressions and results on the European Survey on networks, academic centers and other institutions working on media law and policy research, scholarship and advocacy. This Survey is to be used as input for the Bellagio Conference.

The main purpose of this document is to provide an overview of general findings as well as to identify issues/topics that might be of relevance in the creation of a global communications research alliance. This will hopefully help to kick-start discussions in Bellagio and will serve as a basis for an eventual report on the creation such global alliance.

This Survey is not comprehensive and the list of issues is not exhaustive; however, it is considered to be a good point of departure for future research.

18th January 2006

I General Overview

This first section provides a brief overview of the methodology followed and the questions addressed while going through the Survey.

The final document is the result of web research based mostly upon existing networks, partnerships and connections. Additionally, some email enquiries and phone interviews have been conducted when necessary. 

Most of the countries and centers selected and included in the Survey are either part of existing networks or partnerships, or highly visible in the European media research arena. This, of course, does not mean that those countries which do not appear in the Survey are not active or significant for the purpose of this project. 

Centers have been selected for their relevance in policy and research. Those centers which websites did not contain sufficient information about their activities in one of the working languages of the European team have not been included.

1 Countries Included
The following countries have been included in the Survey:

Austria, Belgium, Bosnia and Herzegovina, Bulgaria, Czech Republic, Denmark, Estonia, Finland, France, Germany, Greece, Hungary, Ireland, Israel, Italy, Lithuania, the Netherlands, Norway, Poland, Portugal, Slovenia, Spain, Sweden, Switzerland, the United Kingdom.
2 Taxonomy of Centers Included

So far the following types of centers and institutions have been included:

· Independent Research Centers

· University Departments

· Public Organizations

· Meta-organisations 

· Research Networks

* Not yet included: NGOs (Internews, Reporters sans Frontieres), International Organizations (i.e., UN level, OECD, OSCE), Foundations (Bertelsmann Foundation, OSI), Industry Associations.
3 Profiles

· Research centers and academic departments
· Non-academic centers that have an impact in policy formation 
· Long established centers and recently launched initiatives

· Centers focused both on “traditional” and “new” media
· Meta-organisations and research/institutional networks 

4 Information 

The Survey provides the following basic information:

· Location, Name and Website of the centre

· Description of the Centre: Remit, Research, Activities, Funding, Network and Partners

· Contact Details: Address and Recommended Contact

· Comments

5 Types of questions addressed 

· What is the focus of the center?  What is its remit? How big is the center? How long has it been around?

· If they are part of a university, do they have a graduate program (PhD, MA or both?) Do they work with international partners? Are they part of an already existing network?  If so, which one(s)?

· What is their source of funding?  Government, foundation, other. Have they worked with or do they consult for the government?

· Does it have a publishing record – can we get a list?

· Do they have exchange programs with other universities?  Do they host students and faculty from other countries?

· What kinds of opportunities or research agendas would they like to pursue?

* The survey tries to answer as many questions of the above as possible for each centre and provides web links for further information. In some cases, however, it will be necessary to conduct further research, ideally through email enquiries and phone interviews. This has been highlighted in yellow in the “Comments” section. 

II GENERAL FINDINGS

Affiliation

· Most centers are embedded in well established institutions (academies, universities, governments), from where they draw most of their funding.

· In most countries the nature of academia is such that centers focusing on media and communications issues have to work hard to convince colleagues about the legitimacy, importance and relevance of their very existence.

· Within this frame of reference, it is somehow inevitable that most centers remain quite local in their geographical and political scope.

· The exceptions are those centers which are independent and/or regional in nature (i.e., European Audiovisual Observatory in Strasbourg, European Institute for the Media in Dortmund).

· In line with the Bellagio objective of building a global alliance of communications research centers, emphasis should be put in those centers which as part of their teaching activity offer international exchange programs (e.g. LabSic in Paris, University of Navarra). 

Scope

· Generally very wide, covering almost all imaginable aspects of media and communications studies (television, film production, telecommunications, information technology, information society, intellectual property rights, competition law, media and democracy, globalization (e.g., CSC in Brussels).

· In few cases, centers appear to be specialized in a particular field such as media economics (CERNA in Paris), intellectual property (IViR in Amsterdam, Intellectual Property and Competition Observatory in Rome), law and regulation (IJC in Budapest, Icri in Leuven), Internet studies (OII in Oxford, Netvision in Tel Aviv), media monitoring (Osservatorio di Pavia).

· Interestingly, in some cases there seems to be little agreement on whether new communications technologies should be dealt with within the traditional “media studies” framework, or rather be part of more technologically oriented research agenda (including, for example, biotechnology, the interplay between technology and society in general, etc…). See for example centers like ITA (Vienna), IPTS (Seville).

· It is often unclear what technologies are referred to when talking about “media”. In some cases this refers only to traditional media (television, film, radio) whereas in others it extends to the internet and new media (CMCS). Some centers are technologically defined (Oxford Internet Institute) while in most cases they remain technologically less classified.

· An increasingly fashionable topic is the interplay between technologies and societal change.

Interdisciplinarity

· Interdisciplinarity is becoming the norm (and even a must) in most research institutions, especially the newly created (i.e., MICC in Florence, ENTER in Madrid, IJC in Budapest, CMCS in Budapest or the Netvision Institute for Internet studies in Tel Aviv. 

· By this we mean that some research centers are trying to project an image that will attract potential partners from various areas.

· This is especially the case amongst the newest centers, which focus is strongly interdisciplinary (trying to cover economic, social, political, legal and technological aspects).

· In our view, in most cases this is more a “desperate cry” than an innovative or solid theoretical stance. 

Further questions are: 

· What does interdisciplinarity mean? 

· Does interdisciplinarity have an added value?

· Is this a necessary approach? Is it efficient? Is it a good thing?

· How is interdisciplinarity addressed and represented? 

Academic Programmes

· Most research centers which have an academic base are very active in combining research with academic activities such as undergraduate and postgraduate teaching, summer schools and other programmes.

· It would be interesting to see whether those people who are in research centers that are not part of a university department are well established scholars engaged in teaching somewhere else.

Policy Impact

· A number of centers highlight their interest in and contribution to policy shaping (PCMLP in Oxford, Icri in Leuven,). 

· Some centers have a track record of working on government commissioned and/or sponsored projects (Media@LSE).

· It is however, unclear whether and to what extent these inputs have substantial policy implications. 

· This is a crucial area that requires further and more elaborated research. 

Meta-Organizations

· There are few institutions which aim at connecting interested actors or creating a network: Tieke (Helsinki), IDATE (Montpellier), Nescor (the Netherlands), University Network for Communications Sciences (Tampere) and the Bulgarian Media Coalition (Sofia).

· They seem to be good in networking but unclear who their partners are and what their purpose is. 

· Some of them seem to be a hybrid between industry associations, research institutions and/or labor unions which are active in research but with an industry agenda. 

· Others are more academic in nature, for example the University Network in Tampere or the Coalition in Sofia.

· In our view, these are the most appropriate partners for a global alliance. In addition, they already have a developed database of names of centers, institutions and expertise in their respective countries. Their experience in building such a network could be useful.

· For example, and as a first step, we envisage the development of similar networks on a country or regional basis, which could then be linked or connected to create something bigger.

Country-specific impressions

· As expected, the UK, France, Holland and Germany have proven to be the countries with the longest tradition and dedication to media, information and communications studies and research.

· Other countries have also emerged as having important and well established centers. For example: Belgium, Spain, Italy, Israel, Hungary, Bulgaria and Estonia.

· One would expect Nordic countries (that have long been at the forefront of technological developments) to have a rich and sparkling media research scene. It is therefore surprising and somehow counterintuitive that only Finland and to a lesser extent Denmark met these expectations, whilst research and advocacy activities in Sweden and Norway seemed to be less prominent.

III Specific Examples 

This final section gives a brief description of some of the centers covered by the Survey. We are trying to zoom in, and select a few interesting and diverse centers that together will give a better understanding and flavor of what is out there at the moment.

Detailed case studies/clinics of particular relevance (i.e., CMCS - Budapest) will be presented at the Bellagio Conference.

1 Long established centers

The Telecommunications Research Center (FTW) in Vienna 

The FTW is a joint research center of leading players in telecom business and science in Austria. It was established in 1998 and has been very active in carrying out cooperative research in selected areas in telecommunications. 

The center cooperates with companies working in the field of Information- and Communications technology as well as with academia (university-departments, scientists).

The center is supported within the competence center program Kplus, funded by the Government of Austria and the city of Vienna. At this time the public funding share is about 50% of the cost. 

The center works closely with other international centers and is involved in EU projects and tenders. It is also part of several COST actions. This center could make a good partner for newly established centers such as CMCS. 

Interdisciplinary Centre for Law & ICT (ICRI) in Leuven

This center was created in1990 at the University of Leuven. It conducts research and educational activities as well as consultancy services in the areas of information technology law (e-business, e-government, intellectual property) and communications law (electronic communications infrastructure and content regulation). They provide basic and advanced courses in ICT law as well as postgraduate study programmes on European regulation of the ICTs
This is one of the most active and influential centers in Flanders and is in very good relations with the Flemish Government. They have a solid international network of partners and work often with or for the European Commission.

European Audiovisual Observatory in Strasbourg

This is a European public service organization established in 1992 which is dedicated to gathering, processing and publishing information on the European audiovisual sector. Information published regards: marketing, law, production and financing. It has currently 36 Member States and the European Community, represented by the European Commission. 
Research is carried in the areas of media law and policy, IP rights, production (film/TV), transmission equipment, advertising and sponsorship. Key publications include IRIS-Legal Observations of the European Audiovisual Observatory, and the Statistical Yearbook - Film, Television, Video & New Media in Europe,

This is a key organization within Europe and the best information service network for the audiovisual profession, journalists, lawyers, researchers and public organizations. It has important partnerships with IViR (Amsterdam); Communications Media Centre (New York Law School); Moscow Media Law and Policy Centre (Moscow); Institute of European Media Law (Saarbrucken), and Screen Digest (London).

They are currently interested in strengthening their links with research centers and institutions in Central and Eastern Europe.

European Institute for the Media (EIM) in Düsseldorf

The EIM was established in 1983, in Manchester, in co-operation with the European Cultural Foundation in Amsterdam and moved to Düsseldorf in 1992 at the invitation of the Government and Parliament of North Rhine-Westphalia and the City of Düsseldorf in 1992. 

It is a think tank which analyses media and communications development in the Europe of the digital age and advises policy makers, governments and other social groups on the improvement of freedom of media in all parts of Europe, on the constituents of the future "civil digital society" and on the prosperity and social well-being within the evolving new media economy. 

Main areas of research include: impact of convergence on the media, cross-border developments in the media and their role in the process of European integration; the public interest aspects of (new) media developments and the growth of the Information Society. They have three major programmes: Communications Policies; Digital World and Media and Democracy. 
The European Institute for the Media operates with a global perspective including the co-operation with institutions on other continents. For example: PMCLP (Oxford University); CITI (Columbia University); CCP (UCLA University) or the INA (Paris).  The Media and Democracy Project, in particular, was established in 1989 as a media-oriented response to the seminal changes taking place in Central and Eastern Europe.

Hans Bredow Insitute in Hamburg

The Hans Bredow Institute was founded as an independent organization by the
Nordwestdeutscher Rundfunk broadcasting corporation NWDR in cooperation with the University of Hamburg in 1950. Within the media sphere and its intertwined interests, the Institute emphasizes its role as an independent observer. 

Their research focuses on five areas of activity: Media System and Policies; Media Law and Telecommunications Law; Media Organization and Media Industry; Media Content and Media Culture; Media Use and Media Effects. The German Science Council has stressed the Institute's high level of research and declared it one of Germany's most distinguished research institutions. 

The Institute is funded by individual project incomes and third-party funds as well as through regular contributions from the City of Hamburg, the NDR Media GmbH, the Westdeutsche Rundfunkwerbung, the ARD-Werbung, the TV channel ZDF, the Arbeitsgemeinschaft der Landesmedienanstalten and the Medienstiftung Hamburg

The Institute is very active in the organization of conferences and symposia, as well as consultancy projects (currently doing a major one for the European Commission on co-regulation). They are also working for the German Government on a regular basis. 

Their international network of partners is well established, including prestigious centers such as PCMLP (Oxford), ITM (Munster); IViR (Amsterdam); EMR (Saarbrucken) and the European Audiovisual Observatory in Strasbourg.  

Osservatorio di Pavia (Italy)

This center was established at the University of Pavia in 1994. The mission of the Osservatorio is to safeguard social, cultural and political pluralism in the field of mass media. 

Main areas of research are: thematic research, research on communication and gender and research on communication and multiculturalism. Their activities include: Permanent monitoring of TV communication; Election monitoring; Training and Courses
This center has been very active in communications monitoring and research in Central and Eastern Europe as well as Africa.

The center has a long-term co-operation with the RAI - the Italian national broadcaster - for which the Osservatorio di Pavia has carried out media monitoring since 1994. The data produced by the Osservatorio di Pavia is currently utilized by the Parliamentary Commission on the RAI. Other important partners are: Ministry of Foreign Affairs, the OSCE/ODHIR, the UE, the Council of Europe (COE); Italian and foreign NGOs; the IULM, the Università Cattolica of Milan, the Ministry of the Treasury, the Ministry of the Environment, the National Institute of Health, the ENI, the CNEL and Abacus.

Institute of Information Law (IViR) in Amsterdam

This research institute within the Faculty of Law at the University of Amsterdam is the largest research facility in the field of information law in Europe. It employs over 25 qualified researchers who actively study and report on a wide range of subjects in the field of information law.

The activities of the Institute include: Research in the field of information law, initiated by the Institute or commissioned by third parties, including the European Commission, the WIPO and the Council of Europe; Training of research assistants;  Organizing conferences and symposia; Practical training (postgraduate courses, professional training, seminars); Maintenance of a specialized library and the provision of Master’s Degree Courses.

Programme in Comparative Media Law and Policy (PCMLP) in Oxford

This is one of the best established centers for comparative media research in Europe. PCMLP was established in 1996 to examine the processes of restructuring media and telecommunications structures from various perspectives; to provide a framework for understanding the background, mechanisms, and prospects of the processes of media restructuring; and to help provide a new generation of scholars and policymakers with a sharpened comparative insight into the problems of adjustment of technology to society. 

The research agenda includes work on legal and social implications of new media technologies, the relationship between media reform, rule of law and democratic transitions, and methodologies for comparative communications law studies. Almost all research conducted by the Programme is comparative-comparative across national boundaries and comparative across media technologies. 

Examples of recent research projects include: Russian Media Law Networking Project; “Measuring the Success of ICT for Development” (DFID sponsored); Self regulation and the Media: Selfregulation.info; Hate Speech. Program activities include: the Oxford Media Convention; the Oxford-Annenberg Summer Schools and the Media Law Advocates Training Program

PMCLP has so far received funding from: Markle Foundation, Bertelsmann Foundation, European Commission, UK Government, OSCE, Usaid, the Ford Foundation, Serbian Media Institute and Unesco among others.

2 New initiatives

ENTER in Madrid

This is a very new center for the Analysis of the Information Society and Telecommunications which was created in July 2005 within the Instituto de Empresa Business School in Madrid.

It is a not-for-profit institution whose work is based on an integrated vision of economic, technological, corporate, social and regulatory factors, with a marked emphasis on comparative analyses with other markets and the study of best practices worldwide. ENTER has two main objectives:

· The generation and dissemination of information and analysis of the development of the information society, with special emphasis on comparisons with other markets and studies of best practices. 

· The identification of opportunities and fields of action in which to promote the development of the information society, paying particular attention to the challenge posed by the convergence of telecommunications, information technologies and the contents and electronic elements of consumerism in the information society. Also including recommendations for decision making. 

Their research is carried out in the following main areas: Convergence, Information Technologies, Consumer Electronics, Media, Internet, Information Society (e-government; e-society; e-business; e-economy). 

The centre enjoys the support of Abertis Telecom, Accenture, AETIC, Intel, Microsoft, Red.es, Telefónica, Wanadoo and Xfera, and expects to incorporate new members. It also has an agreement with IDATE (Montpellier) and is soon to join the ENCIP network (European Network for Communication and Information Perspectives). 

Center for Media and Communications Studies (CMCS) in Budapest

CMCS was established at Central European University in Budapest in 2004. It has emerged as a new center of excellence for promoting media and communication studies throughout the Central and Eastern European region. It aims to accomplish this in a manner that can be useful to NGOs, policy-makers and regulators as well as for internationally acclaimed scholars and researchers. 

CMCS has been extremely successful in its first year and a half of activities. Current research projects include: -CIVICWEB - "Young People, the Internet and Civic Participation"; the A30 COST Action ‘East of West: Setting a New Central and Eastern European Media Research Agenda’ (2005 - 2009)  and Internet & Elections 2004. CMCS has also been highly active in the organization of international conferences, teaching streams in the Master for Public Policy at CEU as well as in consultancy.

Center for Infocommunications Laws (IJC) in Budapest

This is an interesting center established in 2003 within the Institute for Legal Studies at the Hungarian Academy of Sciences with the threefold aim of: conducting in-depth scientific research on legal aspects of various areas of infocommunications; participating in the academic education; establishing an ongoing scientific dialogue both within the academic sphere and between the public and the private sector.

The ultimate goal is to contribute to the development of law related to the elaboration of the information society and the evolvement of new economies, establishing a link between science and practice. Their research interests include: Research on common problems of ICT laws, Electronic Communications Laws, Data protection and other issues related to the internet, Digital Copyright Law, Media Law, Regulation of networks. The impact of Multisector integration and Convergence to the regulation of network industries, Access in EC case law and implications for ICT regulations.

They are increasingly developing their international network of partners which currently includes: Budapest University of Technology, University of Miskolc, ITM (Muenster), CIRD (Namur) and WIK consultancy (Bad Honnef, Germany).

Netvision Institute for Internet Studies in Tel Aviv

In May 2003 Tel Aviv University established a pioneering, interdisciplinary Institute for Internet Studies named after the largest Internet Service Provider company in Israel -- Netvision. The Institute is one of only a few throughout the world.

The Netvision Institute's mission is threefold:

· To conduct and disseminate comprehensive research on the social, cultural, managerial, economic, legal, and ethical ramifications of the Internet on our lives, with a view to becoming a leading national and international academic force in the field.

· To provide policymakers with timely information and analyses to help guide Internet-related decision-making.

· To facilitate professional relationships between the business sector and the academia such that both sides will benefit from a fruitful exchange of problems, solutions and ideas.

The Institute promotes and encourages the study and research of Internet-related topics across the entire spectrum of fields. Particular attention is given to joint projects -among researchers from different disciplines. The following sampling of topics demonstrates the breadth and scope of the proposed research in the context of Internet: Governance and regulation, Digital divide, Global trade, E-commerce , Legal, ethical, and human rights issues (e.g., tax laws, privacy, obscenity, intellectual property), Political and democratic processes and E-government, learning, educational websites, web-based learning environments and distance learning, Virtual communities and cyberspace cultures,  Cyber-wars and cyber-terror, etc.

At the moment, the Institute does not have any endowment fund but it is supported by Netvision on an annual basis for five years. An academic director has been appointed, on a voluntary basis. A professional director with proven experience in the Internet, and a research coordinator have also been appointed.

The Institute  maintains and promotes close ties with industry representatives, law practitioners, media professionals, policymakers, educators, public agencies, and other relevant groups, through think tanks, workshops and a permanent advisory committee.

Oxford Internet Institute (OII) in Oxford

The OII is a department within the Social Sciences Division of the University of Oxford established in 2001. It has become a world’s centre for the multidisciplinary study of the Internet and society. The OII focuses on Internet-related research, education, policy and practice. 

Their research engages with a wide range of interrelated social, economic, political, legal, industrial, technical and ethical issues, we have therefore identified four key areas, critical to the public interest, where social practice and institutional arrangements are co-evolving with the Internet. These are: Technology and Institutional Innovation; Science, Learning and Networks; Everyday Life; and Shaping, Governing and Regulating the Internet. In particular, the OII has Five key research areas: Governance, Education, e-Science, e-Society and Cross-Cutting Policy Issues. 
Their core funding comes from The Shirley Foundation, the Higher Education Funding Council for England (Hefce), and the University of Oxford. The OII is involved with a select number of collaborative networks within the University and worldwide. These include the newly established European Internet Co-regulation Network. 
3 Meta-organizations

Bulgarian Media Coalition in Sofia

The Bulgarian Media Coalition (BMC) was established in 1998. It is an association, unique for Bulgaria, which unites the intellectual, the professional, the media and the organizational potential of 14 Bulgarian non-governmental organizations. 

The member organizations of BMC united to work together for the development of independent media, for pluralistic and independent media sphere. Basic directions of the work of the Bulgarian Media Coalition: 

· Improvement and harmonization of the Bulgarian media legislation with the European standards. 

· Independence of the media regulatory bodies. 

· Transparency of the process of licensing the electronic media. 

· Guaranties for the right of access to information. 

· Improvement of the law regulation concerning insult and libel and protection of journalists against prosecution. 

· Development of journalistic self-regulation, of putting to practice the ethical standards of this profession. 

· Media researches. 

· Professional training within the whole spectrum of media activities. 

· Support of the Bulgarian non-governmental organizations for professionalizing their relations with media (as a supporting organization under Democracy Net II program)

Members of BMC are: Association “Journalists for the European Union”, Bulgarian Association of the Licensed Cable Operators (BALCO), Bulgarian Helsinki Committee, Association “Media with Human Face” - Plovdiv, National Organization of Cable Operators (NOCO), Association of the Bulgarian Broadcasters (ABBRO), Free Speech Civic Forum, Bulgarian Association of Regional Media (BARM), Foundation "Center for Independent Journalism", Foundation "Access to Information Program", Association of the Bulgarian Cable Operators (ABCO), Foundation "ACCESS", Investigative Journalists Association, Inter Ethnic Initiative for Human Rights (IEI) Foundation.

University Network for Communications Sciences in Tampere

The University Network is a national organization for cooperation that includes the relevant departments of ten higher education institutions in Finland. It has the following objectives:

· To enhance scientific cooperation and the exchange of information in the field of communication,

· To enhance basic studies in the field, specially with the help of ICT,

· To support doctoral and postdoctoral studies,

· To plan new programs.

TIEKE Finnish Information Society Development Centre in Helsinki

TIEKE Finnish Information Society Development Centre has a key networking role as a neutral and non-profit organization in promoting the efforts of its members, within the public and private sectors alike, with an ultimate goal to create viable tools and expertise for use in the information society. 

As of today, TIEKE's main focus is on the development of networking and interoperability. TIEKE´s membership mirrors an entire spectrum of Finnish society and all key players in the information society, totalling to more than one hundred organisations and companies. Members represent business enterprises that develop, manufacture, market, and support ICT products and services, as well as companies and organisations that deploy ICT in their operations. Also several ministries and public agencies, some of them directly involved in the promotion of Information Society development, have joined TIEKE's membership.
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Background

Over the past ten years, the South Asian broadcasting landscape has undergone seismic changes. What had been for decades a state-controlled monopoly broadcasting system operating within national boundaries has been transformed into a multi-channel, largely commercially driven, media environment, in which global and cross-border influences have acquired far greater salience. The issues thrown up by this dramatic transformation are legion and many of them have legal implications: issues of public interest, citizen’s rights, accountability of broadcasters, freedom of information and expression, censorship, copyright etc. But national governments have been slow to take up the regulatory challenges inherent in this process. For the most part, they have been more reactive than pro-active and more interested in the revenue potential of new media than in their social or developmental potential. Individuals and pressure groups in some South Asian countries have appealed to the courts to interpret the public interest in the new circumstances. As long ago as 1995, the Indian Supreme Court gave a landmark judgement in which it ruled that the airwaves are public property and that legislation on broadcasting should reflect this important fact. But ten years later the Indian government has still not implemented the ruling. Public interest litigation was started in Pakistan in a similar cause around the same time but delays have attended that case too. In all South Asian countries, capacity to research, interpret and respond to these trends has remained very limited, despite a widely acknowledged need within the region for more systematic work in the field. 

Media South Asia project plans

The Media South Asia project, which is based at the Institute for Development Studies at Sussex University, with the support of Professor Monroe Price, is planning an audit of the existing state of knowledge in the field with the aim of fostering  national expertise in this field, developing a regional perspective and establishing a centre of excellence in one of the five main countries of the region. The initial priorities are as follows: 

i) To examine existing regulatory frameworks in South Asia and the place of the 'public interest' in broadcasting legislation, as well as the progress of any litigation on this subject. 

ii) To carry out an audit of existing expertise on Media Law and Policy among lawyers, NGOs, universities and other centres of relevant expertise. 

iii) To prepare reports on the current situation in the five main countries of South Asia.

iv) To hold a workshop to discuss the research findings and to develop a programme for the creation of a centre of excellence in this field with a brief to cover the region as a whole. 

The notion behind the project is to develop a critical mass of policy-oriented researchers who are capable of evaluating and commenting on regulatory initiatives in the region. The proposed centre would be linked to an evolving set of regional research centers (in Europe, the US, Asia, etc), that would gain strength from interactions and from sharing of expertise. It would have specific ties to universities in the region, but would not be exclusively tied to academic institutions. It would also work with entities like the Indian Institute of Management and Trade Associations. It would be a place where government, industry and academics meet. It would also try to strengthen relationships with those working on regulatory issues in the region and those working on similar issues in Europe, the US and other parts of the world. 

Aspects of the South Asian media regulatory regimes which are particularly important to research concern the relation of domestic broadcasting to regional and international programming and the conditions and means of access to them. Variables in the regulation and control of broadcasting in different parts of the region include the nature of regulation and justifications based on national security, the construction of platforms for satellite services and conditions of access to them; the development of regulatory agencies and training for their personnel; and cultural issues associated with broadcasting services in national and regional languages and their role in the development and enrichment of those languages.

A regional workshop is planned for mid-2007 at which reseachers, key individuals and institutions will be represented. This workshop will be held in association with Professor Price and the Annenberg Centre for Communications at the University of Pennsylvania and other experts in the field will be invited.  

Efforts will be made through the Media South Asia website and theHoot to develop a wider interest in this field among institutions, lawyers and civil society organisations with a commitment to broadcasting. It is intended to publish the findings of the research phase as a South Asian monograph. The findings will also be disseminated through the website. 

At the end of year 1, on the basis of the research and the workshop, a proposal will be draw up to provide seed-funding for a socio-legal centre with a South Asian brief in one of the five main countries of the region. The establishment of this centre within an existing institutional framework would be undertaken in year 2.

Institutions and Expertise – a preliminary survey 

Initial enquiries suggest that there is no academic institution in South Asia which is specialising in this field, though there are a number of institutions and policy centres working in related fields and a number of politicians, lawyers, academics and NGOs who are active in this area.

In Pakistan, Javed Jabbar, a former minister of Information and Broadcasting, is a key figure. While working as Information Advisor to General Musharraf, he was responsible for setting up PEMRA, the Pakistan Electronic Media Regulatory Authority, which is the first of its kind in the region. He was also closely involved in setting up the Citizen’s Media Commission, whose aim, which has only been partially  achieved, is to act as a pressure group for the public interest in broadcasting matters. 

Academically, the leading media institution in the country is the Department of Mass Communication at Karachi University, but it has not made any significant impact in this field. 

Internews, the US media organisation, which has played an active role in championing private radio stations and training broadcasters in Pakistan and Afghanistan, has been prominent in lobbying parliament in Islamabad against new restrictions on radio stations and cable operators.  This has resulted in the development of significant new expertise on broadcasting questions within the legal profession in Pakistan. 

In Bangladesh, no institution specialises in Media Law and Policy, though there are a number of policy centres and individuals with an interest in it. There is no Broadcasting Regulatory Authority in Bangladesh but the recent Right to Information Act has generated a great deal of public discussion. Dr Shah Din Malik, a former lecturer in the law faculty, is one specialist with an interest in this field. Another is Dr Hossain Zillur Rahman, who is chair of the privately-funded Power and Participation Research Centre,  which is doing interesting work in related fields. 

Two NGOs take a close interest in media related issues. The Bangladesh Centre for Development, Journalism and Communication(BCDJC) was founded in 1991 and concentrates on media training as well as carrying out media monitoring, research and advocacy. The Mass-Line Media Centre aims to strengthen the press to promote human rights and democracy in the coastal districts.  

In the higher education sector, the National Institute of Mass Communication (NIMC) is the leading  government-run media training institute which has been in operation for twenty five years. It is largely concerned with hands-on training rather than research. Among university staff, Assistant Professor Rubayet Ferdous at Dhaka University has an interest in freedom of information. Prof Dulal Chandra Biswas of Rajshahi University and Professor Sahidullah Lipon of Chittagong University are also working on media issues. 

Until a few years ago, Nepal was a favoured venue for South Asian meetings but under the present ruler, parliament is suspended, the media is operating under emergency provisions and many journalists are languishing in jail. 

Panos South Asia, which is the South Asian arm of a network of international NGOs with a media and development brief, still operates out of Kathmandu and monitors media developments closely. Nepal also boasts a very active press corps and some of its leading journalists have a South Asian reputation – people like  Bharat Dutta Koirala, a former newspaper editor, and Kunda and Kanak Dixit, who run newspapers and journals in English and Nepali.  There is no shortage of adequate research capacity but the climate is not right at the moment for any more large scale initiative. 

Sri Lanka has been in the forefront of media liberalisation within the region and its state broadcasters felt the economic pressures of a more competitive market before their regional equivalents. But despite hopes in the mid 1990s that the Government would set up an Independent Broadcasting authority, civil war or the shadow of it has ensured that Government retains substantial emergency powers. Both electronic media and telecommunications are now licensed by the Telecommunications Regulatory Commission whose authority is of much more limited scope. 

Sri Lanka has a strong legal tradition and an effective Supreme Court. There have been a number of landmark court cases testing the limits of media freedom. The Free Media movement has also made a considerable impact since the 1990s. But there is as yet no Freedom of Information Act. Among the universities, Kelaniya University near Colombo runs a four year degree course in Mass Media, which includes a Media and Law module. A media studies department has also recently been established on the western campus of Colombo university. But little innovative work in this field has been done so far. 

Sri Lanka has two policy study centres with an interest in related fields. One is the Centre for Policy Alternatives, which was established in 1996 and is well regarded internationally. The centre’s principle concern is with the ethnic conflict in Sri Lanka and its ramifications but these extend both to legal and constitutional issues and to the role of the media. Rohan Edirisinghe is a member of staff with specialised knowledge in the Media and Law field.The Centre’s Media Unit is also actively involved in monitoring the media in Sri Lanka and attempting to influence it. The CPA publishes Media Monitor, a journal highlighting problems with media reportage in the country.  

Another centre of relevance is the Law and Society Trust, which was set up in 1982 and has a governing body drawn from Sri Lanka and elsewhere in South Asia. It has a number of programmes in the field of human rights, social, economic and cultural rights, and covers issues such as access to justice, rights to livelihoods, trade and poverty, torture etc. It does not seem to have done any work on media issues but such a subject would not be outside its competence. 

India has many eminent lawyers with expertise in issues relating to freedom of information and expression and the public interest in its wider sense. Rajiv Dhavan is a Supreme Court Lawyer who has written extensively on legal aspects of the press and broadcasting. Though he no longer works as much in this field as before, his advice would be worth seeking out. 

The Centre for the Study of Law and Governance, which is part of Jawaharlal Nehru Post-Graduate University in New Delhi, seeks to act as a catalyst for change in the policy domain. It attempts to bridge the gap between academics and practitioners – administrators, policy planners, market and civil society actors. It hopes to act as a platform for dialogue between the academy, government, civil society and NGOs at various levels of governance, from the local to the national.

Sarai is a relatively new media initiative based in Delhi and housed within the Centre for the Study of Developing Societies (CSDS). It defines itself as ‘ a space for research, practice and conversation about the contemporary media and urban constellations’. It runs a number of lists on issues as wide ranging as the internet, culture, community radio, the media and the city, and the law and the public domain. It is doing stimulating work, some of it in collaboration with a university in Holland. Its emphasis is primarily urban and cultural. 

The Jamia Millia Islamia Mass Communication Research Centre, which is situated in South Delhi, was founded in 1983 and was one of the first institutions in India to offer a masters degree in Mass Communication. It is more a training than a research institute but it has a good reputation for its courses and over the past two decades has produced many influential and socially committed media practitioners.  
The National Law School of India, Bangalore, claims to be ‘India’s premier legal institution’. It offers undergraduate and research degrees and has a number of endowed professorships in fields of relevance to this subject like Public Law and Policy and Public Interest Litigation. It also has approximately ten research centres, though none of them deal with the Media. One faculty member at the School, Lawrence Liang, is an expert on the Media and Law field with a special interest in copyright issues and in censorship and cinema. He also teaches a course on Media and Law at the Asian College of Journalism in Chennai. 
The Centre for the Study of Culture and Society, Bangalore was set up in 1996 with support from the Ford Foundation to act as a media and culture archive. The Director and the moving spirit behind its creation is Ashish Rajadhyaksha, who is an acknowledged authority on Indian cinema. Though it does not deal with Media Law issues as such, it hosts a number of interesting research projects including one on Television and Culture, and another on Spectatorship and Democracy, which is comparing experiences of the public domain in India and Trinidad. 

VOICES is a Bangalore-based NGO that aims to use ICT & media for social change and is a leading advocate for legislation supporting community radio. It has been doing very interesting work in community media, exploring the potential of narrowcasting within rural communities in the state of Karnataka as well as exploiting the opportunities for broadcasting through newly emerging cable networks. It is a leading advocate of the legalisation of community radio and its Director, Ashish Sen, is currently the President of AMARC for the Asia-Pacific Region. It is also active in media training and action research. 

The University of Hyderabad is a post-graduate national university with a good reputation for mass communications. Dr Vinod Pavarala is a well-known figure in this field and a champion of community media. Professor B.P.Sanjay, formerly Director of the Indian Institute of Mass Communications in New Delhi, has also recently joined the staff. The Hyderabad University Law School also has faculty with an interest in the subject.  

The Asian College of Journalism, Chennai, which was founded some five years ago with financial support from the Hindu newspaper group, has become within a short period one of the leading private-sector media training centres in India with a commitment to world-class standards. It offers courses in TV and print journalism, with input from the BBC and the Guardian newspapers. Its first year journalism course has a module on Media, Law and Society. N.Ram, the Editor of the Hindu, and Sashi Kumar, the former MD of Asianet TV, are the two leading figures behind the college, which has a very strong practical orientation.   

Linked to the ACJ is the Media Development Foundation, which was established as a trust in 1999 to promote excellence in the field through education, training, and media-related research. It is committed to promoting diversity and broadening access to journalism by offering educational and training opportunities to all groups in society, including those who are severely underrepresented in the journalistic profession.
Asia Media, Information and Communication Centre (AMIC), is a charitable organisation founded in 1971, with a brief which covers the whole of Asia, including the South Asian region. It is based in Singapore and supported by the Singapore Government as well as a number of international donors. It aims to spearhead the development of media and communication expertise in the Asia-Pacific and to foster socio-economic progress in the region. 

AMIC supports media training and research initiatives in South Asia. Ten years ago it financed the publication of a series of handbooks on Media Laws and Regulations in different South Asian countries, which were published in the late 1990s. 

Setting up a South Asian Centre 

The levels of expertise identified in this very cursory survey suggest that only India and Sri Lanka qualify at the moment in terms of existing capacity. Bangalore, with a number of institutions to its credit with media interests, may be the front-runner.  Another option might be one of the policy centres in Colombo. At the moment,  Pakistan, Bangladesh and Nepal do not look to be strong candidates. 

DP
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Bellagio Survey of Media Law and Policy Advocacy and Research Institutions

FIRST IMPRESSIONS ON THE MEXICAN SURVEY

By Issa Luna Pla PhD.

Legal Research Institute, National Autonomous University of Mexico. UNAM

This document provides first impressions and results on the Mexican Survey on networks, academic centers and other institutions working on media law and policy research, scholarship and advocacy. This Survey is to be used as input for the Bellagio Conference.

The main purpose of this document is to provide an overview of general findings as well as to identify issues/topics that might be of relevance in the creation of a global communications research alliance. This will hopefully help to kick-start discussions in Bellagio and will serve as a basis for an eventual report on the creation such global alliance.

This Survey is not comprehensive and the list of issues is not exhaustive; however, it is considered to be a good point of departure for future research.

Analysis information has been taken from the survey State of the Art of Media Law and Freedom of Information in Mexico, a doctoral study by Issa Luna Pla presented in 2004.

18th January 2006

I
GENERAL FINDINGS

Schools 


Most centers are embedded in well established institutions (academies, universities, governments), from where they draw most of their funding.


Although must centers are located in the communication areas in the institutions, some law faculties are becoming interested in the topics but still the prevailing thinking that media law and policies are subjects in the interest of the communication disciplines. 


English language literature is rarely used in the academia, and teachers are trained mainly in Spain, hence, doctrine at schools concentrates in civil law systems issues.


Generally centers cover almost all aspects of media and communications studies (television, film production, telecommunications, information technology, information society, intellectual property rights, competition law, media and democracy, globalization.


In Law faculties there is the believe that media law studies includes informatics of law and law ethics, showing that there is wide variety of interpretations on the topic depending on the type of faculty. 


Existing literature and research is concentrated in broadcasting regulations, freedom of speech and information, the press and journalists rights. 


Interdisciplinarity approaches are mainly between law and communication studies, it is rare to find other discipline approaches such as economic or minority focused. 


The topics mostly taught in the schools are press and freedom of speech law, broadcasting law and telecommunications law. Nevertheless, scholars recognize that the topics are not attractive to students in the communications or the law field because of the low potential on finding spaces in the work market to apply referred knowledge.

Research in the centers is very rare due to the need for interested scholars in the issues and the lack of funding possibilities to develop such projects. This has reflected in the minor amount of new books published on the topics each year.

It is however, unclear whether and to what extent these inputs have substantial policy implications.  

NGOs


Very few NGOs focus especially on the topics, this means that there are other groups that eventually advocate media and freedom of information issues. Organizations working in electoral, environmental and civil rights in some occasions react to unjust new government policies on media issues. Nevertheless, this organizations rarely have permanent programs  to advocate the topics.


In recent years the fashion of having lawyers and professionals working full time in NGOs has been increasing, where before was not an attractive job media law experts. 


International agencies and donors have increase substantially in the last 5 years the financial support to media and freedom of information projects. Mainly those coming from the US and UK, private and endowment funds are now supporting the Mexican NGOs.

Netwoks 


National networks exist inside organizations, having correspondents in the main states and municipalities. Nevertheless, work inter NGOs still not a feasible reality. 

Mexican NGOs in the area tend to participate in international networks and are well interconnected by information technologies sharing constantly experiences and information. 

In the last 10 years a tendency to network in the region has been observed, and the specialized network AIDIC is gaining relevance amongst NGOs in the field.  
Appendix E

Middle East Centers and University Departments Overview

The following is an overview of Middle East media related centers and university departments that have a stake in media law and policy advocacy related work.  

Middle East Media Centers

The Centre for Media Freedom in the Middle East and North Africa

http://www.cmfmena.org/

(CMF MENA) is an independent regional non-governmental organisation dedicated to the defence of journalists and the promotion of media freedom in the Middle East and North Africa. It was founded in November 1998.

CMF MENA is striving to create the first regional network of media freedom defenders. Working partnerships have been, and are being, formed with independent groups and organisations across the region involved in defending media freedom. 

The Centre’s mandate is:

•
defending journalists who are subjected to censorship;

•
campaigning for change in media legislation, in-keeping with international law and standards;

•
publishing reports which examine factors obstructing the development of a free, pluralistic and independent media;

•
contributing to the training of journalists and other media workers;

•
promoting debate between media professionals about their rights, freedoms and responsibilities and encouraging them to report on human rights;

•
managing an international Internet database linking and serving local and foreign media professionals, lawyers, NGOs, aid donors, academics and others.

CMF MENA’s Board

Said Essoulami is the Centre's executive director. He worked for 11 years as Head of the Middle East and North Africa Programme for ARTICLE 19, the International Centre Against Censorship, and was the co-founder of the Euro-Med Human Rights Network.

The Centre’s staff is composed of a small secretariat and a team of correspondents and consultants in several countries in the region, who have extensive experience working on freedom of expression and media issues in the region

The Middle East Media Research Institute

 http://www.memri.org/

(MEMRI) explores the Middle East through the region's media. MEMRI bridges the language gap which exists between the West and the Middle East, providing timely translations of Arabic, Farsi, and Turkish media, as well as original analysis of political, ideological, intellectual, social, cultural, and religious trends in the Middle East. 

Founded in February 1998 to inform the debate over U.S. policy in the Middle East, MEMRI is an independent, nonpartisan, nonprofit, 501 (c)3 organization. MEMRI's headquarters is located in Washington, DC with branch offices in Berlin, London, Jerusalem, and Baghdad. MEMRI research is translated to English, German, Hebrew, Italian, French, and Spanish. 

The Arab Press Freedom Watch 

http://www.apfw.org/

(APFW) has been established to play an active role in defending freedom of the press, human rights, and promoting democracy.

The first step to achieve these goals is to keep a clear record of violations of freedom of expression in the Arab world.

The second is to make this record known to all parties concerned.

The Third step is to campaign with others for the removal of all restrictions on the right of free expression, and to demand free access to information, communications, trade unions and professional organizations and to struggle for the establishment of a fair and just judicial system.

APFW's role will also include participation in educating people about their right to freedom of expression and working with similar organizations for the relief of pain and suffering of those who pay the price of standing for the cause of freedom of expression in the Arab world.   

Our Philosophy

The idea behind APFW is to establish an independent organization which is able to help Arab journalists and Arab media organizations to preserve the basic right of freedom of expression and to maintain a positive role for the media in the progress of Arab societies towards democracy, peace and prosperity. The freedom of the press in the Arab world is facing a very difficult time, especially where we see governments are restricting the activities of the unions, taking control of media organizations, or imposing more unfriendly legislation against freedom of expression. And for APFW to be free from any kind of governmental pressure we have decided to go online.

APFW follows a direct and simple style which constitutes documenting the events and incidents that violate the freedom and independence of the press in the Arab world, and publishing information about these incidents. It also liaises with the authorities concerned to correct the conditions that lead to the incidents.

Our work depends on investigating accurately and exploring the opinions of the different parties involved before passing judgement or starting to run campaigns thereby confirming the credibility of the organisation's activities.

The objectives of the APFW are:

-         To promote principles of freedom of expression and the necessary basis for establishing a free and independent press in the Arab world.

-         To work for the removal of all restrictive legislations and to promote the work for establishing a liberal legal frame work for the media that would guarantee the right of freedom of speech for all.

-         To watch anti-press freedom practices in the Arab world and to campaign against them.

-         To support individual journalists and unions against all sorts of government oppression, and to work for the liberation of journalists and their unions from governmental pressures when these exist.

-         To provide help ( professional, legal, humanitarian .....etc.) to journalists who become victims of violations of freedom of expression.

Offices in London and Cairo. Ibrahim Nawar (Egypt) President

Remit covers: Algeria, Bahrain, Egypt, Iraq, Jordan, Kuwait, Lebanon, Libya, Morocco, Mauritania, Oman, Palestinem Qatar, Saudi Arabia, Somalia, Sudan, Somalia, Syria, Tunisia, United Arab Emirates, and Yemen.

Webiste has many reports and advocacy documents.

See Annual Report on The State of the Arab Media 2004, Freeing the Arab Media 

from State Control Introduced by: Ibrahim Nawar, Edited by: Youssef Fadel, April 2005. – London.  This report was supported by: the Ford Foundation, IMS, Denmark, and the Open Society Institute (OSI), Hungary. http://www.apfw.org/data/annualreports/2004/english/2004annualreport.pdf

Arab Women Media Center (AWMC) based in Amman, Jordan

http://www.ayamm.org

Started as a grassroots movement in 1998.

AWMC Strategy and Objectives

We are concerned with media work  (written, audio, video) that focuses on, women, children and family rights and Democracy education to concluding media freedom alongside  with journalism ethics, showing also highlighting active and passive responds and responsibilities by adopting such a media philosophy and efforts to introduce an idea of media privatization in practicing and performing the following steps:

·       Genuine self research on our own  What, Why, How -. What is our status globally?  Why we still have human rights violations?  How we should develop our self towards modernization? reasons why still dragging in Democratization process.

·       Data has to be collected by means of an effective and reliable reconnaissance network not ignoring and any level in the society  beside carrying research workshops, and seminars: classifying process by putting data in tables, logging for logic and facts, producing reports and assessments as well as recommendation if it is necessary.

·       Disseminate reports, cases, and status briefed or comprehensive subjected for publishing and feedback to all NGOs locally and internationally as well as governmental decision makers in term of monthly or periodic magazine besides documentary films and pamphlets as well as updating our web site on the internet on daily bases.

·       Offering  on the job training  for newly graduate media women  by hiring them in practicing their future careers’ job in the media and media [ESP], as well as offering media to non media training as a media campaign to non media objectives to upgrade their knowledge on Human rights, and Democratization. 

·       Helping unemployed media women by hiring them on regular and part job basis to run our media reconnaissance’s project.

Works regionally.

The Center for Defending Freedom of Journalists 

http://www.cdfj.org/index-En.php

(CDFJ), is a Jordan-based not-for-profit company that aims at providing legal advice to journalists who are victims of human rights violations; filing lawsuits on behalf of victim journalists; legally representing defendants or initiating litigation; monitoring and documenting information that concerns legislation and judicial rulings that address journalists and media issues and filing suits contesting the legality of unconstitutional legislation with the aim of bringing national legislation into line with international conventions to which Jordan is a signatory.

The Center also conducts research into Jordanian laws and its consistency with international human rights covenants and conventions. Of particular interest to the Center is the Press and Publications law and the Audio-Visual Aids Bylaws.

The Center aims also at providing professional development training to Jordanian and Arab media professionals in the areas of learning new techniques in media, increase knowledge on developments with electronic media and digital media. The Center is particularly interested in utilizing the Internet and Information Technology to serve as a vehicle for free expression and human rights protection in the country and throughout the Arab world.

The organization also attempts the establishment of a Journalists and media rights library containing legal research on human rights and other information concerning legal rights and freedoms and raising individual journalists’ awareness of their legal rights, in particular through a series of publications and sizable guides and manuals.

CDFJ shall seek support for conducting and carrying out training for journalists and media professionals in the Arab world on issues of professionalism, ethics and adaptation of worldwide standards observing human rights and free expression.

The organization does not have any partisan affiliation and is not involved by any means in political activities that are aimed at supporting certain groups. The center has been established in early 1999 to be based in Jordan but to also have plans to work on a regional level protecting free expression, rights of journalists and human rights.

The Center is lead by an Executive Committee comprising of Mr. Nidal Mansour and Mr. Fadi Al-Qadi. Mr. Mansour is a prominent journalist in Jordan, now the editor in chief of the weekly AlHadath; elected secretary for the Jordanian Journalists’ Association. Mr. Mansour is also a Human Rights Watch Award winner for brave journalists in the world because of his exceptional efforts and work to bring down the Press and Publication law’s draft – considered to be the worst of its kind – in 1997. For the past four years Mr. Al-Qadi worked as a media consultant and as the executive director of Internews Middle East based in Jerusalem and with projects in Palestine, Jordan and Egypt. He has managed projects under funds from USAID, Open Society Institute, MacArthur and others.

The Center’s first activity has taken place in November 1999, where it held a three-days seminar hosting more than twenty journalists and media professionals from countries around the Arab world to discuss and analyze the impact of media legislation in their respective countries. The German Fredrich Ebert Foundation funded this seminar.

Center has Media Legal Aid Center and hotline for support.

International organizations working to advance the cause of press/media freedom (mostly from a human rights angle) in the Middle East:

•
Committee to Protect Journalists  

•
Reporters Without Borders 

•
International Press Institute 

•
Arab Press Freedom Watch 

•
Article 19

•
Index on Censorship 

•
Human Rights Watch 

University Programs

The American University in Cairo, School of Journalism and Mass Communications http://www.aucegypt.edu/academic/jmc/

The department’s mission is to provide an educational center of excellence focused upon teaching, research and service as well as to educate ethical, responsible, accurate, objective and fair-minded media professionals for current and future employment worldwide. To achieve this task. The department offers high standards of scholastic research and a rigorous professional communication skill training to prepare students to become leaders of the future. In addition, the curriculum draws on all university courses as the intellectual foundation for department skill courses in three sequences: journalism, broadcast journalism and integrated marketing communications. A grounding in liberal arts, sciences and business is encouraged to prepare students for a lifetime of contribution to their communities as analytical and critical thinkers, proficient and accurate communicators, and culturally tolerant and intellectually curious members of a civil and global society.

The department’s vision is to provide the highest quality undergraduate and graduate education and training for future journalists, broadcasters and marketing communication specialists for the media worldwide and to teach students to think critically and creatively while preparing them to acquire suitable skills for successful careers in journalism, mass communications and related fields.

Has Journal – Transnational Broadcasting Studies: http://www.tbsjournal.com/, Published by the Adham Center, The American University in Cairo, Egypt, and the Middle East Centre, St. Antony's College, University of Oxford, United Kingdom.

Department has undergraduate and graduate program.

Background/History of AU Cairo: The American University in Cairo was founded in 1919 by Americans devoted to education and service in the Middle East. For its first 27 years the university was shaped by its founding president, Dr. Charles A. Watson. He wanted to create an English-language university based on high standards of conduct and scholarship and to contribute to intellectual growth, discipline, and character of the future leaders of Egypt and the region.

Lebanese American University: School of Arts and Sciences: Arts and Communications Division: http://arts-sciences.beirut.lau.edu.lb/arts/index.html

*Program is not geared toward media law and policy related studies.

Saint-Joseph University Beirut - Lebanon

MA program in Communication and Information

http://www.usj.edu.lb/formation/dipl.htm?cursus=136

Arabic and French are main languages of instruction, but some courses are taught in English

Saint Joseph University is active on the international level not only by participating in some programs and activities of large university associations but also through signing several bilateral or multi-lateral conventions with foreign universities.

University Cooperation

Henri GENAUD

Rectorat de l'USJ

Tel : +961 (1) 426 456

Fax : +961 (1) 423 369

E-mail : henri.genaud@usj.edu.lb
Appendix F

International Donors Funding Media and ICT Development Projects

International Donors Funding Media and ICT Development Projects

This document lists, in alphabetical order, major international donors who have funded media and ICT development projects. Particular focus is given to those organisations that fund projects with a law and policy dimension, and many of these have specific media/ICT development programs, departments or divisions. The list excludes groups that implement projects in this field but do not fund other groups, including research institutions. The list is not exhaustive..
Descriptions are taken from the organizations’ own websites, either from their mission statements or descriptions of their programme activities.

1. BBC World Service Trust

Type:
Private foundation

Director:

Nigel Chapman

Website:

http://www.bbc.co.uk/worldservice/trust/

Description:
The Trust's work seeks to raise awareness among mass and opinion-former audiences; affect behaviour change; influence policy and transfer skills and knowledge. It is organised into the following areas: 
The Media Development group works to strengthen free and independent media to hold governments to account, to help ensure an inclusive society, and to provide a channel through which people from all sections of society especially those who are marginalised, have a voice. 

It does this through a number of strategies and tools including change management, media reconstruction and training solutions.

The Development Communications group develops innovative media solutions to support key developments such as health, education and governance. 

In education, the Trust works to develop and deliver basic educational programming, deliver aspirational programming, to inform audiences about their rights and choices, and, to raise awareness of development issues and stimulate informed debate at the local, regional and global levels. 

In health, the Trust works to influence reductions in mortality and morbidity, specifically to reduce child mortality, improve maternal health and combat HIV/AIDS, malaria and other diseases.

The Research & Learning group (R&L) focuses on four key activities: 

· Providing Trust projects with audience and market insights to guide project strategies; 

· Conducting qualitative and quantitative research studies to capture the impact of all Trust media interventions;

· Building capacity in audience research skills and methodology on projects in country,

· Documenting and disseminating the learnings from the Trust’s projects internally and to the wider development community. 

In all of its work, the Trust has a strong commitment to delivering impact and cutting-edge media solutions to development challenges. 

The Trust is funded by a wide range of donors, private foundations and other development partners. 

It is a global operation working in over 40 countries. 90% of staff work in and are from the developing countries.

As the BBC's international charity, the Trust has access to the BBC World Service's 149 million regular listeners and draws on the BBC's values and resources.

The Trust has won numerous awards from local and international development and media organisations.
2. Benton Foundation

Type: 
Private foundation

Director: 
Karen Menichelli (Executive Vice President)
Contact details: 
Benton Foundation
1625 K Street, NW 11th Floor
Washington, DC 20006

Phone: 202-638-5770
Fax: 202-638-5771

Website: 
http://www.benton.org/
Description: 
The mission of the Benton Foundation is to articulate a public interest vision for the digital age and to demonstrate the value of communications for solving social problems. Current priorities include: promoting a vision and policy alternatives for the digital age in which the benefit to the public is paramount; raising awareness among funders and nonprofits on their stake in critical policy issues; enabling communities and nonprofits to produce diverse and locally responsive media content.

The Benton Foundation does not accept unsolicited grant applications or offer general grants. We are a private foundation, an institutional hybrid, bridging the worlds of philanthropy, public policy and community action. We assume diverse, crosscutting roles as nonpartisan knowledge broker, convener, public interest advocate and policy analyst. The Foundation has an endowment of approximately $10 million, the annual income from which is devoted to our own operating projects. Because of Benton's pioneering work, a number of foundations and corporations have provided additional funding.

3. Canadian International Development Agency (CIDA)

Type:

Government agency

Program titles: 

Communications

Canada Fund for Africa – Bridging the Digital Divide

Contact details:

Canadian International Development Agency
200 Promenade du Portage
Gatineau, Quebec
K1A 0G4

Tel: (819) 997-5006
Toll free: 1-800-230-6349
Fax: (819) 953-6088
E-mail: info@acdi-cida.gc.ca
Website:

http://www.acdi-cida.gc.ca/

Description:
CIDA’s mandate is to support sustainable development in developing countries in order to reduce poverty and contribute to a more secure, equitable, and prosperous world. The Agency’s work is concentrated in the poorest countries in Africa, Asia, and Latin America. CIDA also supports democratic development and economic liberalization in Eastern Europe and the former Soviet Union and supports international efforts to reduce threats to international and Canadian security.


4. Commonwealth Telecommunications Organisation

Director: 

Dr Ekwow Spio-Garbrah (Chief Executive Officer)
Contact details:

Clareville House
26 - 27 Oxendon Street
London SW1Y 4EL
United Kingdom
Telephone: +44 (0) 20 7930 5511
Fax: +44 (0) 20 7930 4248
E-mail: info@cto.int
Website:

http://www.cto.int/

Description:

The CTO is the lead organiser in a number of internationally important ICT development programmes. These range from global training and development programmes open to both members and non-members (PDT) and international capacity building programmes (BDO) to highly targeted bilateral aid and support initiatives.
The CTO works closely with other international organisations including ITU, DFID, USAID and TRASA as well as global and local companies such as BT, Cable and Wireless and Telkom South Africa to put these programmes into effect.

The CTO's experience and long history of working with both the developing and industrialised countries of the Commonwealth give it a unique knowledge and understanding of ICT development issues.

As a result the CTO believes that its expertise should be available outside the Commonwealth and there are plans to extend the scope of its activities to underline its philosophy that the Commonwealth is base not a boundary for bridging the digital divide between developed and developing nations.
5. Council of Europe

Type:

Governmental agency

Programme title: 
Media Division

Programme director:

Jan Malinowski (Head of Division)

Contact details:

Media Division 
Directorate General of Human Rights - DGII 
Council of Europe 
FR-67075 Strasbourg Cedex 

France


Tel: +33 (0)3 88 41 26 06 
Fax: +33 (0)3 88 41 27 05 
E-mail: media@coe.int 
Website:

http://www.coe.int/T/E/Human_Rights/media/

Description:

In order to promote the functioning of professional, independent and pluralistic media in Europe, the Council of Europe has since 1989 offered programmes of assistance to its current and potential member States. The programme for Assistance and Technical Co-operation in the media field (ATCM) covers a wide range of issues such as the rights and responsibilities of journalists; the regulation of the press, radio and television sectors; access to information etc. At present, the ATCM programme focuses on the countries of the Community of Independent States (C.I.S.), the South-Caucasus and the South East European countries. For further information about the South East European countries, see the Stability Pact’s presentation and reports 2000-2001 or 2002-2004. 
These activities pursue two specific objectives: 
1. The protection and promotion of freedom of expression and information through legal, policy and practical measures, and
2. The development of legal and policy tools for combating racism, xenophobia, anti-semitism and intolerance and the promotion of good practices in the field. 
The activities organised by the Media Division are addressed to representatives of official circles concerned with media-related questions (political decision-makers, magistrates, civil servants, representatives of regulatory bodies, etc). Implemented in collaboration with the authorities of the States concerned, these programmes take the form of: 
· Legal expertises of new draft laws or amendments to existing national legislation 

· Training, information and awareness-raising workshops, seminars and conferences 

The description of the Media Division’s work would not be complete without mentioning the training of media professionals (journalists, editors, managers of press and radio-television enterprises, etc). These activities are organised in co-operation with professional organisations or specialised non-governmental organisations with an established competence in this area.

The training takes the form of seminars or workshops on concrete problems encountered in the daily work of journalists (such as access to information, the defence of journalists’ freedoms, questions concerning libel, defamation or the right to respect for privacy) and in the functioning of the media (management of a press enterprise or a radio-television company). 
6. Department for International Development (DFID)

Type:

Government agency (UK)

Programme title: 
 [DFID has no dedicated section devoted to ICT or media issues]
Contact details: 
1 Palace Street 
London SW1E 5HE
UK
Tel: 0845 300 4100
Tel: +44 (0) 1355 84 3132 
Fax: +44 (0) 1355 84 3632
Email: enquiry@dfid.gov.uk 

Website:

http://www.dfid.gov.uk/
Description: 
The Department for International Development (DFID) is the part of the UK Government that manages Britain's aid to poor countries and works to get rid of extreme poverty.
We are headed by a Cabinet minister, one of the senior ministers in the Government. This reflects how important the Government sees reducing poverty around the world. We have two headquarters (in London and East Kilbride, near Glasgow) and 25 offices overseas. 

7. EuropeAid

Type: 
Government agency (European Commission)

Programme title: 
European Initiative for Democracy and Human Rights

Contact details:

European Commission
EuropeAid Co-operation Office

B - 1049 Brussels
Belgium

Tel: (+32) 02 299 11 11

Website: 
http://europa.eu.int/comm/europeaid/

Description: 
Every year, the European Union provides over 7 billion euro in external assistance to more than 150 countries and territories. The purpose? To meet the daily challenge of improving lives worldwide. How? Building long-term partnerships.

In the European Commission, EuropeAid is a major player on the external assistance scene. These pages provide an overview of its activities.

8. Ford Foundation

Type:

Private foundation

Programme title: 
Media, Arts and Culture 

Programme director:

Margaret B. Wilkerson (Director)

Contact details:

Ford Foundation 
(Headquarters) 
320 East 43rd Street 
New York, NY 10017 USA 

tel: (212) 573-5000 
fax: (212) 351-3677

Website: 
http://www.fordfound.org
Description:

The Media, Arts and Culture unit, headed by Margaret B. Wilkerson, director, and Jon Funabiki, deputy director, seeks to strengthen the arts and media as important contributors to the communities and societies in which they function. The unit works in two fields to accomplish these goals: 
In Media our work strengthens free and responsible media that address important civic and social issues, and promotes policies and regulations that ensure media and information systems serve the public’s diverse constituencies and interests. In addition, we support high-quality productions that enrich public dialogue on such core issues as building democratic values and pluralism.

In Arts and Culture our goal is to increase opportunities for cultural and artistic expression for people of all backgrounds; to foster documentation, dissemination and transmission of both new and traditional creative art forms; to broaden audience involvement and access; and to improve the livelihoods of artists and their opportunity to contribute to civic life.

9. Fondation du Devenir

Type:

Private foundation

Programme title: 
Information Society
Directors:

Louise Lassonde (Co-president), Alain Clerc (Co-president)

Contact details:

Fondation du Devenir
5 Chemin Edouard Tavan
Ch-1206 Geneva Switzerland

Telephone : +41 22 789 53 80
Fax : +41 22 789 53 82 
Email: devenir@fdd.org
Website:

http://www.fdd.org/site/tiki-index.php
Description: 
The Fondation du Devenir was created in January 1995. It aims to: 
· identify the transformative processes relevant to quality of life; 

· bridge the intellectual, decision-making and executive domains in order to favor coherent, efficient and sustainable models of action pertaining to quality of life; 

· reinforce Geneva’s international renown. 

FdD activities include several means of action: 

· operational studies conducted among economical, political and associative leaders; 

· raising awareness, providing information and training to agents of sustainable development at the local, national, cross border and international levels; 

· publishing articles, reports and working guides; 

· organising and animating workshops, conferences, colloquies and public debates; 

· developing web sites; 

· designing and creating French and multilingual multimedia content; 

· animating regional and international reflexion/concertation networks; 

· creating databases on agents and experiences in the field of quality of life; 

· formulating development strategies; 

· directly helping developing and emerging countries, essentially in French-speaking Africa. 

The Fondation du Devenir intends to promote a plural idea of the information society that takes into account the aspirations of citizens, favoring exchange and communication both at the local and international level, defending the social appropriation of information and communication technologies.
10. Global Knowledge Partnership

Director:

Walter Fust (Director-General)

Contact details:

Level 23, Tower 2, MNI Twins
11, Jalan Pinang
50450 Kuala Lumpur, Malaysia.

Tel: 603-2162 3000
Fax: 603-2162 2823

Email: gkp@gkps.org.my


Website: 

http://www.globalknowledge.org
Description:

The GKP is the leading international multi-stakeholder network committed to harnessing the potential of information and communication technologies (ICT) for sustainable and equitable development. Ranging from grassroots practitioners to policy-makers, GKP members and partners are innovators in the practical use of ICT for development.
 
Through the GKP, governments, business and civil society organisations, share their experience, ideas, issues and solutions to unleash the potential of ICT to improve lives, reduce poverty and empower people. While fostering meaningful exchanges and learning, GKP also provides the platform for building effective multi-stakeholder partnerships (MSPs) to generate innovative and practical solutions to development problems, and creates opportunities for scaling up ICT initiatives and  spreading their benefits. Working together, GKP members increase their organisational influence and visibility.
 
The GKP's activities focus on:  
· Convening knowledge sharing events with products and innovative solutions

· Brokering multi-stakeholder partnerships (MSPs) for knowledge sharing and increasing effectiveness of ICT for development initiatives

· Promoting innovation in the use and appropriation of ICT for development initiatives and knowledge sharing

· Facilitating mobilisation of investments in ICT for development at local,national, and global levels

· Influencing policy, regulatory frameworks and public opinion

Founded in 1997, GKP continues to grow and now comprises more than 90 members from over 40 countries, covering all continents. It is governed by an elected Executive Committee and supported by a Secretariat based in Kuala Lumpur, Malaysia.
11. PANOS

Type:
Private foundation

Director: 
Mark Wilson

Contact details
Panos London
9 White Lion Street
London N1 9PD
United Kingdom

tel: +44 (0)20 7278 1111
fax: +44 (0)20 7278 0345
email: info@panos.org.uk
Website:
http://www.panos.org.uk

Description:

Panos London stimulates informed and inclusive public debate around key development issues in order to foster sustainable development. We are working to promote an enabling media and communications environment worldwide.


Our aim is to ensure that the perspectives of the people whose lives are most affected by development (mainly the poor and marginalised) are included within decision-making and that decisions are subject to their scrutiny and debate.


Our priority issues are: media and communications, globalisation, HIV/AIDS, environment and conflict. We see gender as integral to all these.

Panos London is a member of the Panos Council, a flexible consultative authority, gathering nine Panos entities all over the world. 

12. United Nations Educational, Scientific and Cultural Organization (UNESCO)
Type:

Intergovernmental organisation
Programme title: 
Communication and Information Sector

Programme director:

Khan Abdul Waheed (Assistant Director-General for Communication and Information)

Contact details:

UNESCO 
Communication and Information Sector 
7, place de Fontenoy 
75352 Paris 07 SP 
France 

Tel : + 33.1.45.68.43.20 
Fax : + 33.1.45.68.55.83 
e-mail : ci@unesco.org

Website:

http://portal.unesco.org/ci/en/ev.php-URL_ID=1657&URL_DO=DO_TOPIC&URL_SECTION=201.html
Description:

The Communication and Information Sector (CI) was established in its present form in 1990. Its programmes are rooted in UNESCO’s Constitution, which requires the Organization to promote the “free flow of ideas by word and image.” Besides its staff at UNESCO Headquarters in Paris, the CI Sector is represented in 27 UNESCO field offices.
· The Communication and Information Sector is headed by Abdul Waheed Khan (India), Assistant Director-General for Communication and Information. 

It consists of:

· the Communication Development Division 

· the Division for Freedom of Expression, Democracy and Peace 

· the Information Society Division

The Sector also provides the secretariats for two intergovernmental programmes: the International Programme for the Development of Communication (IPDC) and the Information for All Programme (IFAP). 

The three principal strategic objectives of the Sector’s programmes are:

· Promoting the free flow of ideas and universal access to information 

· Promoting the expression of pluralism and cultural diversity in the media and world information networks

· Promoting access for all to ICTs

In addition to the Regular Programme, the CI Sector implements various inter-regional, regional and national projects with extra-budgetary funding mainly in Africa, the Arab States, Asia, the Pacific, Latin America and the Caribbean. The Sector collaborates with UN agencies, bilateral development agencies, international and regional non-governmental agencies.
13. United States Agency for International Development (USAID)

Type: 
Government agency

Programme title: 
Information and Communication Technology for Development

Contact details: 
U.S. Agency for International Development
Ronald Reagan Building
Washington, D.C. 20523-1000

Website: 
http://www.usaid.gov/our_work/economic_growth_and_trade/info_technology/index.html
Description: 
For more than 30 years, USAID has applied information and communication technology (ICT) to development. Today, the majority of USAID programs worldwide have an ICT component. According to a recent survey of current programs, 95 percent of the more than 80 USAID Missions worldwide have one or more ICT activities in their portfolio, comprising 351 separate ICT for development activities. About 30 percent of these activities focus on ICT as a sector (for example, the software development industry), while the remaining 70 percent focus on ICT as a development tool (for example, distance learning for teacher training).

Historically, USAID has used ICT to instruct children from distance, lower infant mortality rates, control population growth, battle HIV/AIDS, promote sound practices for agricultural production and natural resources management, and support relief and reconstruction efforts. Most recently, the Internet and related information technologies have increased the importance of ICT as a sector in its own right, driving economic growth and transforming social and economic activity faster than the steam engine, railroad, and electricity did in earlier times.
14. United Nations Development Programme (UNDP)

Type:

Intergovernmental organization

Programme title: 
Information and Communication Technologies for Development (ICTD)

Contact details:

Tel: 1 (212) 906-5317

Website:

http://sdnhq.undp.org/it4dev/
Description:

NDP is the UN's global development network, advocating for change and connecting countries to knowledge, experience and resources to help people build a better life. UNDP is on the ground in 166 countries, working with them on their own solutions to global and national development challenges. As they develop local capacity, they draw on UNDP's network and its wide range of national and international partners. UNDP's network also links and coordinates global and national efforts to reach the Millennium Development Goals which world leaders have pledged to achieve by 2015.
UNDP focus is helping countries build and share solutions to the challenges of Democratic Governance; Poverty Reduction; Crisis Prevention and Recovery; Energy and Environment; ICT for development (ICTD); and HIV/AIDS. UNDP helps developing countries attract and use aid effectively. In all of its activities, UNDP encourages the protection of human rights and the empowerment of women.

UNDP and ICT for Development:

Since 1992, UNDP has been a pioneer in ICTD. It has gained substantial on the ground expertise and knowledge through global initiatives such as the Sustainable Development Networking Programme (SDNP), the Small Islands Developing States Network (SIDSNet) and the Cisco-UNDP Network Academies programme for 24 LDCs; regional initiatives such as the Asia Pacific Development Internet Programme (APDIP) and the Internet Initiative for Africa (IIA); and national programmes such as Ukraine's FreeNet, Egypt's Community Access Centers and Cameroon's SchoolNets, to mention a few. 

Based on this extensive work, UNDP has explicitly recognized the key role that ICT can play in the fight against global poverty and as an effective tool in helping to achieve the MDGs. UNDP has promoted this innovative approach to ICTD through its participation in global fora such as the G-8 DOT Force, the UN ICT Task Force and, more recently, at the various WSIS regional and global preparatory meetings.

UNDP's ICTD strategy focuses on upstream policy advice to help countries design a strategic approach to ICT as an enabler for development and link it to Poverty Reduction Strategies (PRS) and related development focus processes. This is complemented by support to the implementation of ICTD priority programmes based on a multi- stakeholder approach and innovative national and global partnerships to secure additional resources and expertise. 

To accomplish the above goals, UNDP has identified, in consultation with developing country stakeholders, five strategic areas for ICTD related interventions. They are: 

· National ICT for Development Strategies

· Capacity development through strategy implementation

· E-governance to promote citizen participation and government transparency

· Bottom-up ICTD initiatives to support civil society and SMMEs

· National awareness and stakeholder campaigns 

UNDP has created a dedicated ICTD Trust Fund as a new and flexible mechanism to support the above activities. To date, the trust fund has received contributions of over 7 million dollars and started financing new ICTD programme activities in close to 25 developing countries, on a demand driven basis. 

15. Open Society Institute (OSI)

Type:

Private foundation

Programme titles: 
Information Program
Network Media Program

Open Society Justice Initiative

Programme directors:

Darius Cuplinskas (Director, Information Program)
Gordana Jankovic (Director, Network Media Program)
James A. Goldston (Executive Director, Open Society Justice Initiative)
Contact details:

Open Society Institute
400 West 59th Street
New York, NY 10019
USA

Tel. 1-212-548-0600
Websites:

http://www.soros.org/initiatives/information
http://www.soros.org/initiatives/media

http://www.justiceinitiative.org/

Description (Information Program):
The Information Program promotes the equitable deployment of knowledge and communications resources - providing access to content, tools, and networks - for civic empowerment and effective democratic governance.
The Program focuses on seven areas: internet policy; technology support for civil society organizations and networks; Information Communication Technologies (ICT) Toolsets; library consortia for developing countries (EIFL); open access to research literature; intellectual property; citizen-government communication; and translations.

Launched in 2001, the Information Program is a consolidation of OSI's internet, library and publishing programs. Those programs helped bring Internet connectivity to more than 35 countries; funded independent policy and human rights voices online; assisted libraries in serving their communities; and supported the publication of thousands of books critical for education and public debate.

The OSI Information Program is based on three premises. First, that human beings are not passive subjects or only economic agents seeking personal gain, but civic beings who share a world which they have the power to shape. Second, that the ability to exchange ideas, knowledge and information is the lifeblood of citizenship and participation in a shared public sphere. And third, that while traditional media remain essential to citizenship, new digital technologies hold potential for enhancing civic life that is still largely untapped. However, these technologies also pose threats that have yet to be fully understood.

Knowledge is not sufficient to create open societies. But given adequate economic resources and a serviceable legal and institutional environment, access to knowledge in all its forms is possibly the single most important factor in determining the success or failure of open society. 

Over the past decade, the predecessors to the Information Program have done much to provide open access to knowledge and information in previously closed societies. The Internet Program has helped to introduce internet connectivity in more than 35 countries, and has been at the forefront of funding for internet policy for human rights and independent voices online. The Library Program has helped libraries transform themselves into truly public, service-oriented centers for their communities. The Center for Publishing Development aided publishers in postcommunist countries in the transition to market-based publishing, supported several thousand translations of core books for education and public debate, and nurtured a new electronic publishing industry in the region.

In November 2000, the decision was taken to merge these three programs and to create a new, integrated Information Program. 

The new program builds on the legacy of its precursors, with a much stronger focus on exploring and taking advantage of the open-society potential of digital technologies. 

Description (Network Media Program):
The Media Program seeks to promote independent, professional, and viable media and quality journalism, primarily in countries undergoing a process of democratization and building functioning media markets.
The program supports initiatives aimed at helping media-related legislation conform to internationally democratic standards, increasing professionalism of journalists and media managers, strengthening associations of media professionals, and establishing mechanisms of media self-regulation. The Media Program also supports media outlets that stand for the values of open society, as well as efforts aimed at monitoring and countering infringements on press freedom, and promoting changes in media policy that ensure pluralism in media ownership and diversity of opinion in media. In partnership with the NGO Medienhilfe, the program also helps the development of Roma media.

The main goal of the Media Program is to strengthen indigenous institutions by means of financial support, transfer of relevant expertise among countries and regions, help in establishing international contacts, and sometimes advocacy efforts on the institutions' behalf. It cooperates with a number of private and governmental donors (the majority of OSI grants awarded through the program have had co-funding from other donors), their implementing organizations, other OSI programs, and Soros foundations working in a number of countries.

Although traditionally the Media Program has focused on Central, Eastern, and South Eastern Europe, CIS, and Mongolia, during the past several years it has expanded to Western and Southern Africa and Southeast Asia. The program is also increasingly involved in supporting initiatives in Latin America. In countries or regions where Soros foundations operate, the program tends to supplement their work by bringing in an international dimension, but not to substitute for their work in supporting purely in-country initiatives.

The Media Program does not support individual participation at conferences and similar events, individual studies, or academic research. We regret that we are unable to answer individual inquiries about the media situation in a given country or region.
Description (Justice Initiative):
The Open Society Justice Initiative, an operational program of the Open Society Institute (OSI), pursues law reform activities grounded in the protection of human rights, and contributes to the development of legal capacity for open societies worldwide. The Justice Initiative combines litigation, legal advocacy, technical assistance, and the dissemination of knowledge to secure advances in the following priority areas: national criminal justice, international justice, freedom of information and expression, and equality and citizenship. Its offices are in Abuja, Budapest, and New York.
16. Swedish International Development Cooperation Agency (SIDA)
Type:

Government agency

Programme title: 

Informational and Communication Technologies in Developing Countries
Contact:

Sveavägen 20
105 25 Stockholm 
Sida's reception is on the ground floor 

Switchboard: + 46 8 698 50 00
Fax: +46 8 20 88 64
E-mail: sida@sida.se
Website:
http://www.sida.se/sida/jsp/sida.jsp?d=1298&language=en_US
Description:
Sida has formulated a strategy on how the organisation can promote IT in development cooperation. Some of the conclusions are:
· Sida shall integrate IT as a natural and important part in all its cooperation programmes.

· The development cooperation has the special task to make sure that IT is promoted for the benefit of the poor.

· Sida shall seek to develop IT in development cooperation as a strategic area for Swedish development cooperation.

Sida will actively participate in international collaboration regarding IT in development cooperation and collaborate with other donors, organisations and companies in Sweden and developing countries.

Activities:

· Country ICT Surveys 

· Evaluation and reports 

· Sidas ICT Secretariat works for IT in all fields 

· Internet Connectivity for Universities and Research Institution 

· IT and social development 
· International Cooperation 

· Internet for schools in Namibia 

17. William and Flora Hewlett Foundation

Type:

Private foundation

Programme title:

Global Development – Media and Research
Contact details:

The William and Flora Hewlett Foundation
2121 Sand Hill Road
Menlo Park, CA 94025

Phone: (650) 234-4500
Fax:     (650) 234-4501
Website:
http://www.hewlett.org/Programs/GlobalAffairs/mediandresearch/
Description:
The success of the Global Development Program's strategies will depend in part on the existence of a “knowledge infrastructure” composed of organizations that generate the ideas and information essential for the creation of good policy.
Two areas of the knowledge infrastructure have been singled out as needing long-term, institutional support:

· media and journalistic institutions that deepen Americans’ exposure to global issues, and development concerns in particular


· research centers and think tanks in the United States and in the developing world that focus on global development challenges

U.S. Media and Journalistic Institutions
To achieve the Global Development Program’s objectives, we will need to raise Americans’ understanding and acceptance of their global responsibilities to developing countries by informing citizens and policymakers about a range of international issues from a diversity of perspectives.  Grantmaking in this area would carry on the work begun by the Americans in the World Initiative to support impartial, in-depth, and nuanced coverage of global development topics.  

Research Centers and Think Tanks
Many development failures can be traced to the absence of strong, country-specific policy analysis coming out of the developing world.  Even when policy research capacity exists within a particular sector, such as health or education, very few developing countries have multidisciplinary policy think tanks that can assess resource allocation trade-offs among sectors.  

Research institutions and think tanks also play a crucial role in equipping civil society actors with the unbiased information they need to participate constructively in policy debates.  This type of analysis will be key to the success of the proposed Global Development strategies.  The Global Development Program will seek to strengthen research centers and think tanks in the developing world and to encourage linkages between these centers and their counterparts in the U.S.  

18. World Bank

Type:

Intergovernmental organisation

Programme title: 

Global Information and Communication Technologies Department

Programme director: 

Mohsen A. Khalil (Director)

Contact details

Global Information and Communication Technologies Department
c/o The World Bank
1818 H Street NW 
Room F5K-508
Washington, DC 20433
Tel: 202.458.2400
Fax: 202.522.7464

Website:

http://web.worldbank.org/WBSITE/EXTERNAL/TOPICS/EXTINFORMATIONANDCOMMUNICATIONANDTECHNOLOGIES/0,,contentMDK:20685903~menuPK:282839~pagePK:210058~piPK:210062~theSitePK:282823,00.html
Description:

The World Bank Group's Global Information & Communication Technologies Department (GICT) plays an important role in developing and promoting access to information and communications technologies (ICT) in developing countries. Created in January 2000, GICT brings together the private investment practice of the International Finance Corporation (IFC) and the public sector advisory and funding arms of the World Bank, to provide governments, private companies and community organizations with the capital and expertise needed to develop and exploit ICT to reduce poverty and foster development, including:
· Advising governments on policies and regulations that create a positive investment climate for telecommunications, postal services, and e-applications

· Structuring innovative transactions that attract private investment

· Providing direct investment in private sector information and communications infrastructure, services, and technology companies

· Making grants to innovative projects and disseminating what we learn from them.

Over the five year period 2001–2005, the Group has been active in the ICT sector in over 80 countries, with a portfolio amounting to more than US$3 billion, making it the largest international donor in the field of ICT for development. The IFC has committed investments in the sector over 2001-2005 worth a total of US$1.3 billion, while syndications have provided an additional US$474 million. The ten-year figure for investment approvals including direct mobilization and guarantee support is around US$6 billion. Over the same period, the Multilateral Investment Guarantee Agency (MIGA) has committed US$654 million to the ICT sector in private investment guarantees. World Bank (IBRD/IDA) commitments in the sector have amounted to US$728 million over 2001-2005. This number excludes considerable additional support to ICT applications through projects in sectors ranging from health and education through trade and finance, which is estimated to add in the region of US$1-1.5billion each year. Additionally, World Bank-administered trust-fund grant support for ICT (including the infoDev program) has amounted to an additional US$50 million.

Specialized teams offer products and services tailored to specific needs:

· The Policy Division provides policy and regulatory advice to governments on telecommunications, postal and broadcast services, and e-applications.

· The Telecom and Media Division provides loans and equity financing to telecommunication, broadband connectivity, broadcast and media, satellite and telecommunications equipment manufacturing related businesses in the private sector.

· The Portfolio and Information Technology Division provides equity, mezzanine and loan financing to a variety of technology firms, including technology services, business process outsourcing, software development, chip design, and e-government applications. It also manages IFC’s information and communication technologies investment portfolio and performs credit reviews.

· The Information for Development Program, or infoDev, provides grants to innovative projects, generates knowledge, and disseminates lessons learned.

Other Donors Not Profiled

· Development Cooperation Ireland

· DDC (Swizterland)

· Internews (USA)

· IREX (USA)

· NORAD (Norway)

Further reading:

Mapping Media Assistance
http://pcmlp.socleg.ox.ac.uk/archive/MappingMediaAssistance.pdfnce:

Donor ICT Strategies Matrix

http://www.oecd.org/dac/ictcd/docs/matrixdocs/FullMatrix.pdf
(An OECD Development Assistance Committee report, published December 2003)
An Overview of Donor Agencies with ICT-related Interests

http://www.schoolnetafrica.net/791.0.html
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